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ABSTRACT 

 

In situations of asymmetric information, the allocation of resources will not be economically efficient. When the 

distribution of information is asymmetric, one or more parties will have imperfect information and hence bear risk. The 

asymmetry can be resolved directly through appraisal or indirectly through screening, signaling or contingent payments. 

Screening is an initiative of the party with less information, while signaling is an initiative of the party with better 

information.  

Information asymmetry usually works in favour of the seller, because the seller normally has more knowledge 

about the product than the buyer. However it can also work in favour of the buyer. An example of buyer advantage could 

be a situation in which a buyer agent deliberately distorts a market on a temporary basis in order to purchase assets at a 

lower price, which then rises after the market manipulation exercise is terminated, creating profits for the buyer. 

This article cites how in 2011 two parties, one being a European Union Institution and the other a Government 

Ministry, remedied information ambiguities before signing the Memorandum of Understanding for a major building 

development in the Netherlands. In this article the authors also analyzed the example of trucking industry in 2010 Spain 

with government interference based on imperfect information and the very high cost of such information imperfections. 

Finally, the impact of information asymmetry on equity market,  is discussed.  

The screening models are contrasted with the government interventionism policy. Such policy is of limited value 

if screening is carried out prior to any direct government intervention.  

 

Key Words: Information Asymmetry, Screening, Risk, Decision Problem, Case Study 
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ABSTRACT 

 

Academics across the world are facing today an increasing pressure to publish their work in top tier peer review 

journals and to present it in internationally acknowledged venues. Implicitly, their „market value‟ and „recruitment 

marketability‟ is inexorably linked with their academic performance, much as determined by the standard of their 

publications.  Their scholar status is of paramount importance and directly related to their progression within the 

academic or administrative hierarchy of their university.  Realistically, academics‟ scholarly performance, a token of 

their academic quality, also aids in securing their job in a currently turbulent economic environment. It enhances their 

reputation as well as that of their institution and makes them more attractive for potential fundraising and other 

consulting opportunities. More importantly however, and beyond personal gains, research and knowledge development 

provide invaluable contributions to theory and practice. They improve teaching, training, consulting and learning, inject 

the economy with scientific contributions, and forge tomorrow‟s societies.  This presentation sheds light on the 

importance of academic development,  outlines possible venues on research progression in an idiosyncratic academic 

world; and highlights the power of mentoring and networking as a means to academic success; success as individuals, as 

institutions and as a society. 

 

 

 

 



3rd International Conference: Quantitative and Qualitative Methodologies in the Economic & Administrative 

Sciences (QMEAS 2013), Athens, Greece, 23-24 May 2013 

 

 

 

 

Page 2 

 

INVITED LECTURE 

ΣHE MULTIPLE CRITERIA PARADIGM FOR FINANCIAL DECISIONS  
 

 

Constantin Zopounidis 

Technical University of Crete, Dept. of Production Engineering and Management 

Financial Engineering Laboratory, University Campus, 73100, Chania, Greece 

and Audencia Group, School of Management, Nantes, France 

kostas@dpem.tuc.gr 

 

 

ABSTRACT 

 

Financial modeling has become increasingly important for financial decision making and risk management. Over 

the years, the sophistication and complexity of financial models has increased, but the recent crisis raised criticism on 

their effectiveness. From the point of view of financial theory, financial modeling is mainly based on a normative and 

descriptive approach, which has adopted the wealth maximization principle. The multicriteria decision aid (MCDA) 

paradigm extends and enhances this framework, emphasizing the multidimensional aspects of financial decisions, which 

can be represented by quantitative and qualitative factors. MCDA introduces tools and methods that enable the 

structuring of financial problems, the analysis of trade-offs among multiple objectives, and the evaluation of multiple 

ways of actions, in a systematic and rigorous manner. This paper discusses the important role that MCDA can play in 

improving financial models for decision making using examples from the areas of investment appraisal and portfolio 

selection. 
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ABSTRACT 

 

This paper explores how two UK public service organizations seeking to become exemplar sustainable 

organizations responded to the UK Government‟s sustainability strategy.  We examine the extent to which this 

programmatic discourse manifests itself in everyday accounting processes and practices, the role of accounting mediating 

instruments and the key episodes in these hybridization processes. We develop a theoretical approach to explore the 

reflexive nature of hybridization processes. This involves  examining  hybridisation episodes at programmatic levels, 

mediating instrument levels and local levels as well as the complex interactions amongst these episodes. Both the 

Environment Agency and West Sussex County Council were enmeshed in the same nexus of programmatic discourses 

and elected to use the Connected Reporting Framework as a mediating instrument. Despite substantive differences in 

their accounting processes and practices, service delivery imperatives and hybridization processes, the elements of the 

programmatic discourse that were embedded in both cases were remarkably similar.  Notably, both organizations mainly 

dealt with eco-efficiency concerns whilst omitting large elements of the sustainability discourse. The sustainability 

discourse was perceived as weak and hybridization with accounting was actively sought to facilitate organizational 

change. Interestingly, it was everyday accounting practices rather than non-local accounting hybrids that operated as 

powerful mediating instruments. We conclude that it was the intersection of the loci of commonalities of the key 

hybridization episodes that shaped the local accounting sustainability hybrids. We argue that accounting constrained but 

also enabled limited penetration of the sustainability discourse into these organizations. Our findings support concerns of 

an over-reliance on partial accounting sustainability hybrids as these could problematically dilute and obstruct the 

transformative potential of the sustainability programmatic discourse. 

 

Keywords:  Sustainability programmatic, hybridisation, public sector, mediating instruments, hybrid objects, West 

Sussex Council, Environment Agency, Connected Reporting Framework, UK  
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ABSTRACT 

 

In general we must assume two kinds of models on economic and environmental energy sector, according with the 

kind of data we intend to use. The top-down models using chronological series, normally concerns with macro-economic 

information, like consumption, earnings, work participation tax, etc… on annual base, while the bottom-up models use 

more detail information respecting, for example, the characterization of dwellings in aspects like: number of members 

and children, type, localization and size of dwelling, quality of construction materials, etc…  

Statistically we analyze the economic and environmental energy sector effects, normally using multiple regression 

analysis, engineering and neural network models, depending on the quantity and quality of data in use. Econometrically 

is possible to use, depending on the information, for example the Probit, Logit, ARIMA and other more sophisticate 

models.  

Some of the national models used in several countries use these types of statistical techniques, and can not only 

analyze and characterize the phenomenon during a period of time, but also forecast for periods of time the way, for 

example, production or consumption will be and consequently estimate the CO2 effects on the environment. If we work 

with renewable energy systems is possible to estimate the effect on the trade balance equilibrium of a country, resulting 

from the no consumption of fossil fuels  
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ABSTRACT 

 

The world wide financial crisis created a field of an interesting academic debate considering the risk-to-default in 

the banking sector. Unfortunately, to the detriment of both financial stability and economic growth, many of the financial 

crises seen in recent years in developed economies, can be attributed to fundamental weaknesses in risk management. 

The focus on risk-to-default is particularly acute in the banking sector. The literature on default risk modelling is huge 

and is growing very fast. However, much less attention has been paid to the determinants of risk-to-default. The main 

purpose of this paper is to present a comparative study of the evolution of risk-to-default for the European banking sector 

before and during the recent financial crisis. This paper empirically investigates both internal and external determinants 

of risk-to-default in a large dataset of the Central and Eastern European banking sectors during the period 2000 to 2009. 

Internal determinants encompass the management decisions made by each bank and are related to bank specific 

indicators and ownership status. External determinants capture factors beyond the bank‟s control, such as the legal 

environment and changes in bank supervision, the state of the economy in which a financial institution operates as well 

as banking market structure. 
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ABSTRACT 

 

The effective management of economic activity of the enterprise in the conditions of market economy is 

impossible without information support. The financial policy and decisions made on its basis directly depend on the level 

and quality of information support. With the development of information systems and technologies information plays the 

increasing role and gets great value in management of economic activity of the enterprise. 

Information in the conditions of market economy becomes one of the most important resources of production. 

Timely receiving and usage of which, in solving to a measure depend a choice of the effective direction of development, 

minimization of commercial and financial risks, timeliness of updating of development plans, acceptance scientific and 

proved the correct administrative decisions which have defining impact on improvement of economic and social situation 

of the enterprise. The perspective analysis, as well as a whole, the economic analysis, is based on system of economic 

information is subdivided on planned, quick, accounting and statistical 

Officials need the information which will help them at decision-making, control and regulation of administrative 

activity (for example, the price of goods, costs of production, demand, competitiveness, profitability of the goods 

released by the enterprise). Shareholders need to have data on the cost of their capital investments and profit which they 

provide. Creditors and owners of the loan capital need information on ability of firm to fulfill the accepted financial 

obligations. Statistical bodies also collect accounting information and thus pay attention to the detailed data on marketing 

activity, profits, capital investments, stocks of the goods, paid dividends, the share of profits absorbed by the taxation. 

Besides, Management of internal receipts of the budget needs obtaining information on the sum of profits which is 

subject to the taxation. All listed types of information are necessary for development of policy of management by 

economy. Thus, information system of the economic analysis including its perspective view, it has to be formed and 

improved taking into account the listed above requirements that is a necessary condition of increase of effectiveness and 

efficiency of the analysis. 

Distinctive signs of each of the types of the economic analysis stated above depending on their role in 

management process are their target orientation, objects of research, sources of information and carrying out methods. In 

production branch the analysis can't be limited to a framework of a certain enterprise, it has to reveal competitive 

advantages of the enterprise for comparison with other rival enterprises. Usage of comparisons to external managing 

subjects helps to understand the current relative changes of receipts from realization, the income and cash flows, and also 

can promote more effective adoption of financial strategic decisions within system of the accounting of expenses. 

The methods of the perspective analysis, unlike the operational and retrospective analysis, define the organization 

future. They are divided into three main groups: 1) the pragmatical; 2) the extrapolation; 3) kazulny. With the methods 

which are characterized above, the perspective analysis includes in itself traditional methods of the economic analysis as 

isolated branch of special knowledge (absolute, relative and average sizes, comparison, group, an index method, 

statistical and economic-mathematical methods. 
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ABSTRACT 

 

Consumer ethnocentrism is a very traditional theme in literature review dealing with international management 

and marketing area. More especially in the era of economic crisis in Greece the role of consumer ethnocentrism and the 

country of origin is substantial than ever before. Thus, the subject of this specific project is to record and investigate the 

beliefs, perceptions, attitudes and positions of University of Western Macedonia students‟ toward consumer 

ethnocentrism, (Shimp and Sharma, 1987), consumer patriotism (Kosterman and Feshbach's, 1989; Albarq and Nik Mat, 

1995) and animosity (Klein et al., 1998) regarding foreign-made and Greek goods. Principal Components Analysis was 

used for the data analysis. The results show the social dimensions of the students‟ consumer behaviour. 

 

Key words: Consumer ethnocentrism, patriotism, animosity, Principal Components Analysis   
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ABSTRACT 

 

Action research, as a systematic investigative method, is becoming increasingly used within higher education. 

Action research can be used by the educators for two distinctive purposes: to improve aspects of their teaching practice 

and to advance their professional development. First, this paper explains the action research process. Second, the action 

research process is applied to a small-scale project undertaken by one of the authors in the context of “Accounting 

Information Systems” course at the Business Administration Department of TEI Athens. A change was introduced into 

the usual course structure and the students were asked, in teams, to search for, to study and to present a research article 

that would bring new knowledge in the classroom. Finally, reflections are offered on the outcomes of the project, the 

difficulties encountered and the presuppositions for improved performance of this teaching innovation in the future. 

 

Key words: action research, accounting education, teaching methods, critical thinking, accounting information systems 
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ABSTRACT 

 

Kazakhstan, being in the center of the geopolitical space of the world community, is entering a new phase of its 

development. This stage is characterized by the globalization of economic relations and the ever-increasing competition 

in the global food market. Under these circumstances, a special role will be played by the industry having export-oriented 

nature. In the agroindustrial complex of Kazakhstan that role, first of all, belongs to the grain production of the republic. 

The industry disposes a large resource potential for further increase of the volume and improving of the competitiveness 

of products that allows not only to meet the domestic demand for grain, but also to act as a leading participant in the 

global market.  

During the years of independence, the acreage under wheat hardly reduced, and in 2011 even exceeded the level 

of 1990. But in 2011 cultivated area declined and became less than the level of cultivated areas in 2010 by 2.6%. 

However, the increase of cultivated area of agricultural crops in 2011 by 32.4%, compared to 2000, indicates about the 

positive dynamics of expansion of the cultivated area. Dynamics of productivity of grain production for the years 1990-

2010 are not presented in a clear direction towards reducing or increasing. The highest productivity was achieved in 2011 

- 16.9 c / ha, and the lowest in 1995 - 5.0 t / ha. In 2010 the productivity was 8 kg / ha. Hence the profitability of growing 

crops is very volatile if in 2005 it was 8%, in 2007 70.7%. This shows the instability of indicators for years, which 

indicates maintaining high dependence of grain production on weather conditions. Although in many respects 

productivity is determined by climatic conditions, there are other factors that affect the productivity of grain crops. Such 

factors may include fertilizers, pricing policy of the state, technology for cultivation, condition of fixed assets, etc. 

At the moment in Kazakhstan there is developed and effectively place a comprehensive system of state support of 

agroindustrial complex in general and grain production in particular. For Kazakhstan, there is a big and responsible task – 

raise the agricultural sector of the economy to a qualitatively new level of development and thereby, to ensure its high 

competitiveness, which is especially relevant in conditions of country's integration with Russia and Belarus, and in the 

subsequent when joining the World Trade Organization. It is on solution of this task, there was prepared a program on 

development of AIC in the Republic of Kazakhstan for 2010 - 2014 years. It suggests a number of measures to develop 

the AIC in Kazakhstan, namely stimulation of rising of farming culture, introduction of modern technologies to 

manufacture, maintaining and increasing the productivity of irrigated lands, stimulation of effective and rational use of 

irrigation water, etc. Thus, a significant proportion of cereals in structure of sown areas favors the development of grain 

production, its perfection. The main priority should become an intensive approach to use of the sown areas, and not 

extensive. Further expansion of the sown areas will be unjustified. For example, the proportion of wheat in the structure 

of sown areas for today is amounted to 65%, while scientifically based sowing area is equal to 50%. 

Theoretical and methodological basis of the research were the official documents and materials from the website 

of the Ministry of Agriculture, and the official website of the Agency for Statistics of the Republic of Kazakhstan. The 

main method in the research served as the time series analysis. 
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ABSTRACT 

 

Assume that we have N  independent observations from a continuous distribution with known median, assumed 

zero without any loss of generality. We want to test whether the distribution is symmetric about zero. Vaious tests are 

proposed in the literature for this hypothesis. Baklizi (2007) introduced a test based on a trimmed longest run statistic in a 

suitably defined sequence of Bernoulli trials. The test was shown by simulation to have a performance at least about that 

of its competitors. However, the distribution of this test statistic does not have a simple closed form. In this paper we 

shall consider various approximations of the tail areas of this test statistic and compare their performance. 

 

Key Words: Symmetry, Runs Test, Asymptotic Approximation 
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ABSTRACT 

 

Economic and social policy of the republic at this stage of its development opens great opportunities for small 

business development in different regions of the country. The value of small business in a market economy is increased 

by the fact that it gives her the necessary flexibility, and mobilizes financial and industrial resources of the population 

carries a powerful potential antitrust and is the main factor in the structural adjustment, which creates favorable 

conditions for the recovery of the economy as a whole. 

Favorable conditions contributed to the development of the private sector of the economy including small and 

medium businesses. Thus, the contribution of SMEs to GDP rose from 17.8% in 2005 to 33.5% in 2011. A significant 

contribution of small and medium-sized businesses in the GDP confirms that Kazakhstan with its significant resource 

potential, was able to use it properly, although for many countries which is rich in natural resources tend to reverse. 

However, along with the obvious progress in the country, there remain serious problems, which are fixed as international 

funds, and Kazakh entrepreneurs. One of the essential problems of Kazakhstan's economy is its low competitiveness. 

Considering the dynamics of the index of competitiveness of Kazakhstan and Russia in comparison with a similar 

indicator of U.S., you may notice that both of countries demonstrate deteriorating situation on the indicator. The main 

problems of entrepreneurship is the prevalence of primary exports, the low proportion of SMEs in Kazakhstan's GDP is 

relatively undeveloped formation of enterprises, producing value-added products. The share of products manufactured by 

small and medium-sized businesses in the GDP remained at an average level of 15-16%. [4] Also, experts note a number 

of factors hindering the development of SMEs in Kazakhstan: a lack of awareness of the population, high interest rates 

for business, administrative barriers, etc. 

The role of the business sector is really great in the socio-economic development. Due to the business sector 

provides market-oriented production of consumer goods and services, using local sources of raw materials, the approach 

of the production of goods and services to the consumer, equal conditions of life in settlements different scales the 

development of competition, increase revenues, which suggests GDP growth, the creation of favorable preconditions for 

the employment of the unemployed. 

SME development is an important resource for economic modernization of Kazakhstan. Such structures do not 

require upfront investment volume, are the guarantors of social stability and irreversibility of modernization processes by 

involving the general public in industrial and innovative sector. But this is problematic sphere that requires financial 

support, optimal taxation, and public administration. Therefore, the government needs to pay special attention to the 

issues and the development of small and medium businesses. And finally, as a result of a multilevel system of support (at 

the state, regional and local levels), the small business can be one of the deciding factors of socio-economic 

development. 
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ABSTRACT 

 

Leaders seem to have unique opportunities because their position makes them gatekeepers for some aspects of the 

experience of others. But what is leadership? Like all terms in social science, the concept of leadership is obviously 

arbitrary and subjective. An observation by Bennis (1959) is as true today as it was many years ago: “…the concept of 

leadership eludes us or turns up in another form to taunt us again with its slipperiness and complexity. So, we have 

invented an endless proliferation of terms to deal with it … and still the concept is not sufficiently defined”. Over the last 

decade, important advancements have been made contributing to our understanding of effective leadership. For example, 

we know a great deal about the effectiveness of various leadership behaviors, based on results of meta-analysis (Judge et 

al., 2004). However, although recent theoretical works have emphasized the context sensitivity of leadership (Conger, 

2007; Hunter et al., 2007), empirical research in this field is still rare. That is, the contextual conditions under which the 

leadership-effectiveness relationships hold true are not yet fully explored. This gap in the literature calls for research on 

the important area of the contextual dimensions of organizational processes such as leadership. During the last two 

decades, leadership on the collective level has come under greater focus. This has arisen from the necessity to transfer 

leadership capabilities to the strategic assets of organizations that allow them to achieve performance on a daily basis 

with long-term success. That means organizational leadership capabilities that are based on the leadership skills and 

knowledge of organizational members on the one hand, and the extent to which these skills and knowledge are embedded 

in the structure of an organization on the other. Therefore, the measurement of organizational leadership capability is an 

important issue for improving organizational performance in the long term (Kurmet et al., 2010). The capability of 

leadership exists at both the individual and the collective level, which together in their sum, forms organizational 

leadership. However, examinations of leadership are mostly based on assumptions that are widely shared across a diverse 

range of leadership scholars, such as “trait” theory, behavioral approaches, and “content-process” approaches (Conger, 

2006). The efficiency and survival of business organizations is dependent on the selection and development of future 

leaders. It is obvious that organizations of all sizes face major challenges in preparing leaders that can handle major 

organizational challenges. To be successful, business organizations must be willing to invest in building leadership 

capabilities at all levels of the organization. Institutionalizing an effective leadership development culture is one of the 

most effective strategies for attracting and retaining talent, and ensuring competitive advantage in the long run. 

Therefore, organizations operating in a rapidly changing and hostile environment are called to develop mechanisms and 

systems that will enable its people to withstand the challenges of such a demanding business environment.  

 

Keywords: leadership behaviors, influence skills, holistic approach, leader development, leadership development, 

business organizations. 
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ABSTRACT  

 

The purpose of this study is to estimate the intensity of employment in the Greek hotel industry, to determine how 

the availability of different facilities within each hotel affects the number of employees and to examine how each firm 

adjusts its number of employees due to exogenous changes in demand and prices.  

A survey was designed by the Research Institute for Tourism in cooperation with the Hellenic Chamber of Hotels 

(RIT/HCH survey). The owners and general managers of all Greek hotels were contacted by email or fax and were asked 

to return their completed surveys in two weeks. After the two-week deadline, a follow-up email reminder, phone call or 

fax was dispatched. The survey was carried out between September 2008 and October 2010 to include the majority of 

hotels. The questionnaire asked for data from two months (May and August) on the firms‟ number of employees, 

occupancy rates and average room rates from 2008 to 2010. Additionally, the Hellenic Chamber of Hotels was a very 

useful reference, particularly for information regarding star ratings, size (number of rooms), capacity (number of beds) 

and hotel facilities.  

For 2008, 2,585 completed questionnaires were received; thus, 27.5% of all Greek hotels responded. The sample 

was almost perfectly stratified by region and by hotel class. Overall for 2009 and 2010, the survey achieved a response 

rate of only 8% (739 hotels). For the estimates based on the survey data to be representative of the overall population and 

not just the sample itself, we had to weight the sample based on the number of rooms and the proportion of each class in 

each region.  

A generalized linear mixed model (GLMM) was used to model the response variable. We analyzed the data using 

R‟s lme4 package. The empirical results indicate that the guest capacity and the quality of the services that a hotel firm 

offers are the main factors that contribute to employment. Expanding hotel guest capacity may not be an effective long-

term approach to employment growth due to the environmental effects of the tourism industry. Upgrading the quality of 

existing hotels can increase the number of employees, even if new buildings are not constructed. Furthermore, in 

response to the positive effect of the elasticity of room pricing on employment, the government should encourage better 

pricing policies rather than price decreases as the only means for the Greek hotel industry to regain its competitiveness. 

In other words, the government should redirect its investment incentives toward the desired goals.  

 

Keywords: Employment, tourism industry, Greek economy 
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ABSTRACT 

 

The EU invokes a strong normative power face by explicitly connecting its foreign aid with human and social 

development. However, how well its rhetoric is consistent with its practices as a multilateral development actor, has not 

been explored thoroughly. When we consider the external relations of the EU in its widest sense, it seems as if a concern 

for the needs of developing countries is of secondary importance. In this study we contest the normative dimension of the 

EU‟s development policy and we explore whether the EU‟s Official Development Assistance to sub-Saharan Africa is 

dictated by normative considerations or traditional national interest. 

We created a dataset which consists of over 10.000 entries by collecting data from the World Bank database and 

covers all sub-Saharan African regions. We use a Least Squares Dummy Variable Model regression to examine the aid-

flows (dependent variable) to all 48 sub-Saharan African states from 2000 to 2010. The flows data are official 

development aid disbursed on an annual basis from donor (EU commission) to recipient states (sub-Saharan Africa). We 

chose independent and control variables based on indexes that reflect social development and potential material 

incentives: political stability, child mortality, CO2 emissions, foreign direct investment, trade exports, military 

expenditure, ease of starting a business, and possession of natural resources. Our objective is to capture the priority given 

to development objectives and see whether it is consistent with the normative conduct of the EU or whether it is in 

practice primarily a means of promoting the EU‟s self-interest. 

The findings obtained indicate that there is a statistically significant relationship of EU ODA with strategic 

regressors meaning that foreign aid to sub-Saharan Africa is primarily driven by self-interest nudging the Union towards 

a realist explanation of its development policies rather than what its idealist rhetoric claims. All of the hypotheses made – 

except for environmental concerns – have been verified and do support the research question under investigation. 

Although in the context of the Millennium Development Goals priority is supposed to be given to these cross cutting 

issues of major importance (Consensus on Development, Article 7(45)), there is a considerable gap between donor 

rhetoric and actual aid allocation. Such a fact which has considerable implications for understanding Development aid as 

a means of structural power utilized to promote foreign policy objectives. Uncovering the intentions of donors helps 

understanding their behavior as well as the aid-recipient states‟ behavior and how it is shaped in a continuous effort made 

to dominate on the scale that balances power. 
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ABSTRACT 

 

The triggered question for writing this article was the recent call elections for the Board of Trustees  at tertiary 

education Foundations. The candidates selection process for their election to the Board of Trustees, responsible for the 

mission implementation  and fiscal policies has become complex and critical. 

The selection process must be unbiased from any paternalism effects and must lead to an improved quality of the 

board of Trustees. The article has two primary goals. The first consisted of a briefly review the Analytical Hierarchy 

Process (A.H.P.) which led to the second goal, an A.H.P. application in the area of Manpower Selection and Performance 

Measurement. The Analytical Hierarchical Process  for the pursuits of this work, is a flexible stepwise procedure with 

hierarchical structure objectives, criteria and alternatives which are leading to the selection of the most effective and 

efficient strategy in the lieu of cost-benefit analysis. 

The two goals imply that Human Resource Decisions based on A.H.P. have significant human consequences and 

should embrace a moral balance between equity and effectiveness. 

Note: For the purpose of the article we have utilized the Expert Choice Software: Decision Support Software : 

http:// expertchoice.com  ( version. Expert Choice 11.1.3238) 

 

Keywords: Transferable Vote , Analytical Hierarchy Process, Multi criteria Decision Making Analysis, Performance 

Evaluation 
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ABSTRACT 

 

With the dynamics of changing market structures, the segmentation strategies of the companies need to be 

continuously adjusted. The best criteria for segmentation changes for different markets, products and strategies. 

The aim of this study is to determine the relative importance of the market segmentation criteria, and to rank the 

preferential alternatives for an overall evaluation of segmentation, which has a strong correlation with the positioning of 

a company, by using the analytical hierarchy process (AHP) based simulation approach. The integration of the simulation 

approach will be used to implement the model under different possible scenarios and for their comparisons. The study 

represents an application of a B2C (business to consumer) market segmentation in the automobile sector in Turkey. 

 

Keywords: AHP, Market Segmentation, Automobile Sector, Simulation Approach 
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ABSTRACT  

 

The European Union invests considerably in the education contributing at the growth of human resources. The 

education, the training and the lifelong training constitute one from the more important "levers" for the growth of 

competitiveness in a modern society. The specialized and worked out persons can contribute immediately in the aid of 

competitiveness and in the more general economic and social growth.  

The considerable role of educational process in all the levels it‟s not only just a simple truth that is continuously 

verified. It is a certainty in which Europe progressively continuously is supported. It is a collective investment that a 

priori is connected unbreakably with various macroeconomic and micro-economic sizes of economy, the harmonious 

social growth of member states of European Community and mainly the intellectual culture of persons.    

The EU began already it invests in the education and the continuing professional training, from the treaty of 

Maastricht and with starting line two "White Bibles". First White Bible, in 1994, concerned the growth, the 

competitiveness and the employment. Second Bible, in 1995, gave particular accent in the education and the training. In 

1997, the European Union with the treaty of Amsterdam develops a coordinated strategy for the employment and 

contributes in the creation of specialized human resources via the possibility of access in the continuing education. With 

the beginning of new millennium in Lisbon in March of 2000, said that education is one of the importance things in the 

European Union and become the most developed society of knowledge in world level. In the European Council in March 

2003 it was decided that it should be investment specifically in human capital. Thus existence competitiveness, so as to 

are achieved high rhythms of growth and employment for the establishment of economy that will be based on the 

knowledge (European Commission,2003).  

Through the Council of Barcelona in March 2002 was decided the "Agreement in detail Program of Work for 

2010", that will include the timetable for the future objectives of systems in education and training.  

Studying various sessions of the European Union we observe that the gravity and the qualitative accent that is 

observed for the education, the training and the via life learning, are immediately interwoven with the individual 

parameters and repercussions that offers in the wider economy, social and cultural growth of member states in their 

aggregate.        

This article aims it analyzes the frame of education and training in the European Union and also it investigates and 

analyzes the repercussions from the growth and training of human recourses in the economic enlargement, the 

competitiveness and the social growth. 
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ABSTRACT 

 

The 21st century is associated with the rapid evolution of technology and more specifically of the Internet, which 

has become a basic part of human life. Internet users have the ability to purchase and sell products and services without 

interrupting their daily chores, facilitating the process of market research, price comparison and product selection or 

service they are interested in without the slightest movement. Thus, according to the latest research it is estimated that 

only in Greece online stores have made a profit of 1.4 billion € (Athens University Of Economics & Business, 2010) 

confirming the importance of e-commerce businesses. Many studies were conducted to test the factors which influence 

the adoption of e-commerce and found that the most important are "familiarity", "perceived risk", "confidence", "quality 

of service" and "market orientation". In this study, we tried to determine whether the "economic crisis" that characterizes 

Greece in recent years was an additional important factor towards the intention to adopt e-commerce. The results of the 

research, in a sample of 350 individuals, showed that the financial crisis has a direct and strong positive effect on the 

intention to adopt e-commerce. The search of products or services via Internet ensures lower prices and reduces the 

reticence that existed on the risks arising in the electronic transactions 

 

Key Words: e-commerce, economic crisis. 
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ΠΔΡΙΛΗΦΗ  

 

Πέληε ρξόληα κεηά ηελ έλαξμε ηεο παγθόζκηαο ρξεκαηνπηζησηηθήο θξίζεο θαη ηξία ρξόληα κεηά ηελ έλαξμε ησλ 

«Μλεκνλίσλ» ζηελ Διιάδα, ε ζπλνιηθή ύθεζε ζηε ρώξα καο ηείλεη λα μεπεξάζεη θαη ηηο ρεηξόηεξεο πξνβιέςεηο, θαζώο 

όρη κόλνλ νη αξηζκνί, αιιά θαη ε πξαγκαηηθόηεηα παξνπζηάδνπλ εηθόλεο απαηζηνδνμίαο. 

Σν 2011 θνξπθώζεθε ε ύθεζε κε ην ξπζκό κείσζεο ηνπ ΑΔΠ λα θζάλεη ην 7,1%, αθνύ είραλ πξνεγεζεί κεηώζεηο 

4,9% ην 2010, 3,1% ην 2009 θαη 0,2% ην 2008. Σν 2012 ην ΑΔΠ κεηώζεθε κε ξπζκό αλώηεξν ηνπ 6% θαη ην 2013 ε 

κείσζε ζα είλαη ηεο ηάμεσο ηνπ 4%-4,5%, ελώ ε αλάθακςε ζα αξρίζεη ζηε δηάξθεηα ηνπ 2014, δει. ε ζσξεπηηθή κείσζε 

ηνπ ΑΔΠ θζάλεη ην 20% ζηελ πεληαεηία 2008-2012 θαη κπνξεί λα θζάζεη ην 24% ζηελ εμαεηία 2008-2013.  

Δίλαη πξνθαλέο πσο ε πνιηηηθή πνπ καο επέβαιιε ε Σξόηθα θαη νη δαλεηζηέο καο δείρλεη λα είλαη απνηπρεκέλε θαη 

αδηέμνδε θαη λα κελ ιύλεη ην πξόβιεκα, αιιά λα ην επαπμάλεη, κε ηάζεηο επηδείλσζεο. 

Ζ ζσξεπηηθή κείσζε ηεο ζπλνιηθήο θαη ηεο κηζζσηήο απαζρόιεζεο ζηελ ηεηξαεηία 2009-2012 ππεξβαίλεη ην 

16% θαη ην 17,5% αληίζηνηρα, ελώ ην πνζνζηό αλεξγίαο παξνπζηάδεη εθξεθηηθή άλνδν, από 7,6% ην 2008 ζην 17,7% ην 

2011 θαη άλσ ηνπ 23,5% ην 2012 , ελώ ζήκεξα εθηηκάηαη ζην 26,8%. 

ε επίπεδν πξαγκαηηθήο νηθνλνκίαο θαη θαζεκεξηλήο δσήο, ηα πξάγκαηα είλαη αθόκε ρεηξόηεξα, θαζώο ε κία 

κεηά ηελ άιιε νη επηρεηξήζεηο – θπξίσο νη κηθξνκεζαίεο - βάδνπλ ινπθέην ή κεηαλαζηεύνπλ ζην εμσηεξηθό θαη ε 

αλεξγία ζηνλ ηδησηηθό ηνκέα απμάλεη κε γεσκεηξηθή πξόνδν. Αλεξγία δε ζεκαίλεη απιά ιηγόηεξα ή θαζόινπ 

εηζνδήκαηα, αιιά δξακαηηθή αλαηξνπή ηεο θαζεκεξηλήο δσήο εθαηνκκπξίσλ Διιήλσλ πνιηηώλ.  

Ζ νηθνλνκηθή θξίζε πξνθαιεί δξακαηηθέο επηπηώζεηο ζηελ θνηλσληθή δσή, δεδνκέλνπ όηη ε κείσζε ή θαη ε 

απνπζία εηζνδήκαηνο πξνθαιεί απώιεηεο ζηελ επεκεξία θαη σζεί κεγάια ηκήκαηα ηνπ πιεζπζκνύ ζηε θηώρεηα. Ζ 

θηώρεηα απμάλεη γεσκεηξηθά. Ήδε αληηκεησπίδνπλ ην θάζκα ηεο θηώρεηαο πάλσ από ελληαθόζηεο ρηιηάδεο λνηθνθπξηά, 

δει. ην 21,4% ηνπ πιεζπζκνύ, πνπ θαηαηάζζεη ηελ Διιάδα ζηε 2ε ζέζε κε ην κεγαιύηεξν πνζνζηό θηώρεηαο ζηελ 

Δπξώπε.  

Φηώρεηα δελ ζεκαίλεη απιώο έιιεηςε ρξεκάησλ, αιιά είλαη έλαο «ζπλζιηπηηθόο» παξάγνληαο πνπ επηδεηλώλεη 

ζπλνιηθά όινπο ηνπο θνηλσληθνύο δείθηεο. Ζ θηώρεηα νδεγεί ζηε κεηαλάζηεπζε ην πην κνξθσκέλν θαη δπλακηθό 

ζηνηρείν ηεο θνηλσλίαο, πξνθαιεί δηάιπζε ησλ νηθνγελεηώλ, αύμεζε ηεο εγθιεκαηηθόηεηαο, ηεο βίαο, ηεο θαηάζιηςεο θαη 

ησλ απηνθηνληώλ, απεηιεί ηε δεκόζηα πγεία, θαη έρεη γεληθώο αξλεηηθέο επηπηώζεηο. ζ΄ έλα καθξύ θαηάινγν. Από ηελ 

απμαλόκελε θηώρεηα δελ απεηινύληαη κόλνλ νη παξαδνζηαθά θησρνί, αιιά πιένλ απεηιείηαη αλνηρηά θαη ε ύπαξμε ηεο 

κεζαίαο ηάμεο, ηεο ηάμεο ξαρνθνθαιηά ηεο νηθνλνκίαο - ηεο «νπδέηεξεο» ηάμεο – αλάκεζα ζηελ αλώηεξε ηάμε ησλ 

πινπζίσλ θαη ζηελ θαηώηεξε ηάμε ησλ θησρώλ.  

Οη επηπηώζεηο ηεο νηθνλνκηθήο θξίζεο δηαθνξνπνηνύληαη όρη κόλν κεηαμύ ησλ ρσξώλ, όπνπ νη ρώξεο ρακειήο θαη 

κέζεο αλάπηπμεο πιήηηνληαη ζε κεγαιύηεξν βαζκό από ηηο αλαπηπγκέλεο ρώξεο, αιιά θαη ζην εζσηεξηθό ησλ ρσξώλ, 

έηζη ώζηε νη ρεηξώλαθηεο εξγάηεο θαη ηα άηνκα κε ρακειή εθπαίδεπζε λα πθίζηαληαη ηηο πιένλ δπζκελείο επηπηώζεηο ζε 

ζρέζε κε ηα άηνκα πςειήο εθπαίδεπζεο ηεο κεζαίαο θαη αλώηεξεο ηάμεο.  

Ζ νηθνλνκηθή θξίζε πξνθαιεί δξακαηηθέο επηπηώζεηο ζηελ θνηλσληθή δσή, δεδνκέλνπ όηη ε κείσζε ή θαη ε 

απνπζία εηζνδήκαηνο πξνθαιεί απώιεηεο ζηελ επεκεξία. H δηαθζνξά εμαθνινπζεί λα καζηίδεη ηηο θνηλσλίεο ζε όινλ ηνλ 

θόζκν, ελώ ην επίπεδν ζηηο ρώξεο ηεο επξσδώλεο πνπ πιήηηνληαη πεξηζζόηεξν από ηελ νηθνλνκηθή θξίζε είλαη 

«απνγνεηεπηηθό». Ζ νηθνλνκηθή θξίζε ζηελ Διιάδα ζπλδέεηαη άξξεθηα θαη κε ηε δηαθζνξά. Πνιενδνκίεο, εθνξίεο, ν 

ρώξνο ηεο πγείαο θαη νη δήκνη εκθαλίδνληαη ζηελ θνξπθή ηεο δηαθζνξάο ζηε δεκόζηα δηνίθεζε. Ζ ρώξα καο ιόγσ ηεο 

νηθνλνκηθήο θξίζεο βξίζθεηαη ζην δηεζλέο πξνζθήλην ηα ηειεπηαία ρξόληα. Σα πξνβιήκαηα ηεο δηαθζνξάο θαηαθιύδνπλ 
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πξσηνζέιηδα ζηνλ δηεζλή ηύπν, ε θνξνδηαθπγή, νη δηθεγόξνη θαη νη γηαηξνί ηνπ Κνισλαθίνπ, ηα θαθειάθηα, νη «ηπθινί» 

ηεο Εαθύλζνπ, νη ζπληάμεηο ησλ πεζακέλσλ, θαη ηειεπηαία ε απξαμία κε ηηο ιίζηεο Lagarde.  

ύκθσλα κε ηελ εηήζηα έθζεζε 2012 ηεο Γηεζλήο Γηαθάλεηαο, ν Γείθηεο Αληίιεςεο ηεο Γηαθζνξάο (CPI),- ν 

νπνίνο βαζίδεηαη ζε 13 έξεπλεο πνπ θαηαγξάθνπλ ηελ αληίιεςε εηδηθώλ εκπεηξνγλσκόλσλ, επηζηεκόλσλ, αλαιπηώλ θαη 

επηρεηξεκαηηώλ, θαηαηάζζνληαο 176 ρώξεο, - ηα απνηειέζκαηα γηα ηελ ρώξα καο είλαη άθξσο απνγνεηεπηηθά. Ζ Διιάδα 

θαηαιακβάλεη ηελ 94
ε
 ζέζε από ηελ 71

ε
 ην 2009, θαη γηα λα ζπλεηδεηνπνηήζνπκε θαιύηεξα ηε ζέζε ηεο Διιάδαο, αξθεί 

λα δηαπηζηώζνπκε όηη ε Διιάδα είλαη ηειεπηαία ζηελ Δπξσδώλε θαη ζηελ Δπξσπατθή Έλσζε θαη πξνηειεπηαία κεηαμύ 

ησλ ρσξώλ ηνπ ΟΟΑ. 

Απηό πνπ έρεη θπξίσο αιιάμεη κεηά ηελ νηθνλνκηθή θξίζε, είλαη ε αίζζεζε ησλ πνιηηώλ γηα ηελ δηαθζνξά ζην 

θξάηνο, αιιά θαη ηα ζπλαηζζήκαηα πνπ ηξέθνπλ απέλαληη ζε απηό. Γηάρπηε είλαη ε εληύπσζε όηη ε αδηαθάλεηα είλαη από 

ηνπο θύξηνπο ζπληειεζηέο πνπ νδήγεζαλ ηε ρώξα ζηελ νηθνλνκηθή θαηάξξεπζε. Με ηα πειαηεηαθά ζπζηήκαηα πνπ 

έηαδαλ θαη πξαγκαηνπνηνύζαλ δηνξηζκνύο ζην δεκόζην θαη άιιεο ραξηζηηθέο παξνρέο λα έρνπλ απνδπλακσζεί ιόγσ ηεο 

Σξόηθαο θαη λα επηβάιινληαη ζθιεξέο απνθάζεηο θαη ζθιεξά νηθνλνκηθά κέηξα, ηα νπνία ζπξξηθλώλνπλ ηα εηζνδήκαηα 

ηνπ θόζκνπ, νη πνιίηεο αληηιακβάλνληαη κε κεγαιύηεξε ερζξόηεηα ην θξάηνο θαη ηνπο ιεηηνπξγνύο ηνπ. Μέζα ζε απηό 

ην θιίκα είλαη απνιύησο αλακελόκελν νη Έιιελεο πνιίηεο λα αληηιακβάλνληαη απηό ην θξάηνο σο πην δηεθζαξκέλν από 

όζν ην αληηιακβάλνληαλ ζηα πξνεγνύκελα ρξόληα. πξηλ ηελ νηθνλνκηθή θξίζε.  

Ζ δηαθζνξά ππήξρε θαη παιηόηεξα, αιιά δελ ήηαλ ηόζν ελνριεηηθή, γηαηί πνιίηεο είηε ηελ αλέρνληαλ κε 

κεγαιύηεξε επθνιία είηε ηελ ππνιόγηδαλ σο κηθξόηεξε από όζν ηελ ππνινγίδνπλ ζήκεξα. Αλ θαη ε δηεζλήο νηθνλνκηθή 

θξίζε επεξέαζε ζεκαληηθά όιεο ηηο νηθνλνκίεο ηεο Δπξσδώλεο, εθείλεο πνπ απνδείρζεθαλ πεξηζζόηεξν επάισηεο ζηε 

ρξεκαηνπηζησηηθή θξίζε θαη ηελ ύθεζε ήηαλ όζεο είραλ αθήζεη λα ζσξεπζνύλ ηα πξνεγνύκελα ρξόληα νγθνύκελα 

δνκηθά πξνβιήκαηα κε ζνβαξέο επηπηώζεηο ζηελ αληαγσληζηηθόηεηα θαη ην δαλεηζκό ηνπο, δεκόζην ή/θαη ηδησηηθό. 

Δθηόο ηεο Διιάδαο, ε επηδείλσζε ησλ δνκηθώλ αληζνξξνπηώλ ηεο νπνίαο ζηελ πνξεία ηεο θξίζεο ελέπλεπζε ηηο 

κεγαιύηεξεο αλεζπρίεο ζηε δηεζλή νηθνλνκηθή θνηλόηεηα θαη ηηο αγνξέο, ν επηθίλδπλνο ζπλδπαζκόο ύθεζεο, ρακειήο 

αληαγσληζηηθόηεηαο, κεγάισλ δεκνζηνλνκηθώλ ειιεηκκάησλ θαη πςεινύ ρξένπο παξαηεξήζεθε ηόζν ζηνλ ππόινηπν 

Νόην ηεο Δπξσδώλεο –θαη ηδηαίηεξα ζηελ Ηζπαλία θαη ηελ Πνξηνγαιία– όζν θαη ζηελ Ηξιαλδία. ηηο πεξηθεξεηαθέο 

απηέο νηθνλνκίεο, ην πιέγκα ησλ πξνβιεκάησλ πνπ ζπλέζεζαλ ηελ θξίζε εμαθνινπζεί ελ πνιινίο λα πθίζηαηαη, 

εληζρύνληαο ηελ αβεβαηόηεηα ζρεηηθά κε ηηο πξννπηηθέο αλάθακςήο ηνπο θαη ζπληεξώληαο ηε δπζπηζηία ησλ δηεζλώλ 

ρξεκαηαγνξώλ. 

Ζ κεγάιε έμαξζε ησλ δεκνζηνλνκηθώλ ειιεηκκάησλ ζεκεηώζεθε ηόζν ζηηο ρώξεο ηνπ Νόηνπ ηεο Δπξσδώλεο κε 

ηζηνξηθό δεκνζηνλνκηθώλ αληζνξξνπηώλ (Διιάδα, Πνξηνγαιία), όζν θαη ζηελ Ηζπαλία θαη ηελ Ηξιαλδία, όπνπ κέρξη 

πξόηηλνο ηα ηζνδύγηα ηεο Γεληθήο Κπβέξλεζεο ππήξμαλ πιενλαζκαηηθά. Ζ έμαξζε απηή είρε σο ζπλέπεηα ηε ζεκαληηθή 

δηόγθσζε ηνπ δεκνζίνπ ρξένπο ησλ ελ ιόγσ ρσξώλ, αιιά θαη ηελ πξόθιεζε έληνλεο λεπξηθόηεηαο ζηηο αγνξέο 

θξαηηθώλ νκνιόγσλ σο πξνο ηελ πηζηνιεπηηθή ηνπο ηθαλόηεηα. 

Θα πξέπεη λα ζεκεησζεί όηη θαη ζηηο πεξηπηώζεηο ηεο Ηξιαλδίαο, ηεο Ηζπαλίαο θαη ηεο Πνξηνγαιίαο, νη 

αιιεπάιιειεο ππνβαζκίζεηο από ηνπο δηεζλείο νίθνπο αμηνιόγεζεο θαη ε έληνλε δηόγθσζε ησλ spreads (ππεξνρή 

απνδόζεσλ ησλ θξαηηθώλ νκνιόγσλ έλαληη ησλ αληίζηνηρσλ γεξκαληθώλ) απνηέιεζαλ ζνβαξέο δηαζηάζεηο ηνπ 

θαηλνκέλνπ ηεο θξίζεο, πνπ δελ έρνπλ αθόκα μεπεξαζζεί. 

ην ζεκείν απηό, αμίδεη λα επηζεκαλζεί όηη ηόζν ην κέγεζνο ησλ δεκνζηνλνκηθώλ ειιεηκκάησλ ζε Ηξιαλδία, 

Ηζπαλία, Διιάδα θαη Πνξηνγαιία, όζν θαη νη ζρεηηθέο αληηδξάζεηο ησλ δηεζλώλ ρξεκαηαγνξώλ αγνξώλ ζηα ειιείκκαηα 

απηά, ζπλδένληαη ζε κεγάιν βαζκό κε ηε θύζε ησλ παξαγόλησλ πνπ ζπλέηεηλαλ ζηελ θνξύθσζή ηνπο. Δθηόο ησλ 

απνθιίζεσλ ζπγθπξηαθνύ ραξαθηήξα, νη νπνίεο παξαηεξήζεθαλ θαη ζηελ ππόινηπε Δπξσδώλε εμαηηίαο ηεο ύθεζεο θαη 

ησλ έθηαθησλ εληζρύζεσλ πνπ δόζεθαλ γηα ηελ αληηκεηώπηζή ηεο, νη ελ ιόγσ πεξηθεξεηαθέο νηθνλνκίεο παξνπζίαζαλ 

ζνβαξέο πζηεξήζεηο εζόδσλ θαη απμήζεηο δαπαλώλ, νθεηιόκελεο ζε δνκηθνύο θαη, επνκέλσο, δπζθνιόηεξα 

αλαζηξέςηκνπο παξάγνληεο. 

Αλ θαη ν βαζκόο δεκνζηνλνκηθήο πξνζαξκνγήο πνηθίιιεη αξθεηά αλά ρώξα, νη δεκνζηνλνκηθνί πνιιαπιαζηαζηέο 

ππήξμαλ πςειόηεξνη ην 2012 ζε ζρέζε κε ην παξειζόλ θαη ε αζθνύκελε ζπζηαιηηθή δεκνζηνλνκηθή πνιηηηθή γεληθά 

ππήξμε πεξηζζόηεξν αλαζρεηηθή ηεο αλάπηπμεο ζε ζρέζε κε ηηο πξνβιέςεηο. Απηό ζπλέβε ιόγσ ηεο δηάρπηεο 

αβεβαηόηεηαο ζρεηηθά κε ηηο εμειίμεηο ζηε Εώλε ηνπ Δπξώ, ηδίσο κεηά ηελ απνκείσζε ηνπ δεκνζίνπ ρξένπο ηεο Διιάδαο 

ην Μάξηην ηνπ 2012, ε νπνία ζπλέβαιε ζηελ εθ λένπ άλνδν ησλ επηηνθίσλ ησλ θξαηηθώλ νκνιόγσλ Ηζπαλίαο θαη 

Ηηαιίαο. Ζ γεληθεπκέλε απηή αβεβαηόηεηα αιιά θαη ηα ήδε ζρεδόλ κεδεληθά βαζηθά επηηόθηα, θαζώο θαη νη δπζθνιίεο 

ηνπ ηξαπεδηθνύ ηνκέα γηα απξόζθνπηε ρξεκαηνδόηεζε ηεο πξαγκαηηθήο νηθνλνκίαο απέηξεςαλ ηελ ππνθαηάζηαζε ηεο 

κεηνύκελεο δεκόζηαο δαπάλεο από ηελ ηδησηηθή θαηαλάισζε θαη επέλδπζε. 

 

Λέμεηο θιεηδηά: Οηθνλνκηθή θξίζε, Μλεκόλην, Σξόηθα, ΑΔΠ, Ύθεζε, Αληαγσληζηηθόηεηα, Γεκνζηνλνκηθό Έιιεηκκα, 

Γεκόζην Υξένο, Κξαηηθά Οκόινγα, Δπηηόθηα, Αλεξγία, Φηώρεηα, Γηαθζνξά, Μεζαία Σάμε. 
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ΒΙΒΛΙΟΓΡΑΦΙΑ  

1. Αηηηνινγηθή Έθζεζε ζην ζρέδην Νόκνπ, Έγθξηζε ησλ ρεδίσλ πκβάζεσλ Υξεκαηνδνηηθήο Γηεπθόιπλζεο κεηαμύ 

ηνπ Δπξσπατθνύ Σακείνπ Υξεκαηνπηζησηηθήο ηαζεξόηεηαο (Δ.Σ.Υ..), ηεο Διιεληθήο Γεκνθξαηίαο θαη ηεο 

Σξάπεδαο ηεο Διιάδνο, ηνπ ρεδίνπ ηνπ Μλεκνλίνπ πλελλόεζεο κεηαμύ ηεο Διιεληθήο Γεκνθξαηίαο, ηεο 

Δπξσπατθήο Δπηηξνπήο θαη ηεο Σξάπεδαο ηεο Διιάδνο θαη άιιεο επείγνπζεο δηαηάμεηο γηα ηε κείσζε ηνπ 
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ABSTRACT 

 

This article involves techniques, disadvantages and advantages of business-to-consumer (B2C) sales with the 

method of Door 2 Door. The survey aims initially at giving in detail all the techniques for successful sales face to face 

marketing and lists all the positive and negative aspects of such sales. Even aims to analyze findings from a relative 

empirical research in individuals-users in Athens and in Thessaloniki on how B2C sales processes. The survey is 

materialized on the one hand by using questionnaires given to individuals-users engaged in various occupations and on 

the other hand by reviewing the international literature relevant to this subject. It aims to draw conclusions concerning 

services B2B marketing (Door 2 Door Sales). The results of the survey indicate that the individuals-users recognize Door 

2 Door Sales as a very important and continuously evolving part of the market and show us how one, by using proper and 

suitable techniques, can reach to the success. 

 

Key Words: Marketing, B2C, Sales, techniques, case study 
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ABSTRACT 

 

The rapid development of Internet and its establishment, as a mean of communication with great potential, leads 

to an increased interest in exploring the aspects that govern its operation. Starting from the idea that the internet is greatly 

related to consumption as well as the fact that electronic commerce is a form of market very important for the globalized 

economy, in the paper an attempt is being made to analyze the legal and institutional framework of electronic commerce 

in Greece. In the paper the related with internet and e-commerce framework is being recorded, an effort is made to 

identify its difficulties and distortions, while considering the possibility of improving it for the benefit of both businesses 

and consumers. Motives for this study were the use of the Internet that is increasing daily, the increasing volume of 

products being sell through the Internet, the use of the Internet in order for the potential buyers to reach information and 

products and also the need to strengthen the competitiveness of Greek industry / businesses and also to be able to provide 

accurate information and protection to businesses and consumers who meet online. 

Regarding the paper‟s methodology, there has been research to the related bibliography as well as a research on 

the internet. The paper‟s sources are:  

Greek bibliography regarding the legal framework of e-commerce 

Greek bibliography regarding the legal framework of the Internet  

Scientific studies of Greek organizations 

Research and data recovery from websites of Greek and international organizations (EU, OECD, Consumer‟s 

Ombudsman, Hellenic Statistical Authority etc.)  

The legal framework that regulates the e-commerce as well as the consumer‟s protection consists of a great 

amount of legislative texts (laws, decrees etc.) that makes it multifarious and labyrinthine. The great extension of the 

legal framework is understandable given the fact that Greece is an EU state member and at the examined and interrelated 

areas we find the conjunction of national and European law. This paper presents the legal framework for a) 

Telecommunications, b) E-Commerce, c) Consumer Protection d) Protection of Personal Data, and e) for specific issues 

such as Cryptographic Systems – E-Signature and E-Banking, given the fact that there are distinct sectors (at least in 

terms of law) and are all linked directly and inextricably to the Internet and e-commerce in particular. Furthermore an 

attempt is made (due to the multitude of organizations and agencies involved in this field) to record the relevant 

institutional framework. 

 

Key words: Internet, World Wide Web, electronic commerce, innovation, competition, competitiveness, consumer 

protection, transaction security, reliability.  
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ABSTRACT 

 

One of the most important topics in actuarial science is to obtain the distribution of the total or aggregate loss of 

the insurance portfolio, S, and individual and collective models are the two main approaches considered. We focus on the 

collective risk model (hereafter crm) which is described by a frequency distribution for the number of claims K and a 

sequence of independent and identically distributed random variables representing the size of the single claims Xi. 

Frequency and severities are assumed independent. Then, the aggregate loss S is the sum of the individual claim sizes, 

i.e. S =Ki=1 Xi, for K > 0, and S = 0, for K = 0. The distributions of K and X are termed primary and secondary 

distribution, respectively. 

Another important problem in insurance theory is that of premium calculation, in particular, determining the 

Bayes Premium. Hence, we combine both topics and deal with the problem of premium calculation in the crm, assuming 

the Geometric distribution (Ge) as primary distribution and the exponential as secondary distribution (hereafter crmGeE). 

We obtain the Bayes premiums both when the number and severity of claims are considered separately and for the 

aggregate loss model. 

 

Keywords: Collective risk model; Bayes premium; aggregate loss. 
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ABSTRACT 

 

In this work we present statistical results for Greek Educational Institutes personnel data. We used data about 

gender, department, years of work, work status and number of publications and citations from 2006 until 2010.  

We analyze these data with hierarchical classification analysis in order to find classes and we present our results. 

We hope our results to help Greek educational Institutes in order to be better organized. 

 

Key words: Education evaluation, education personnel, cluster analysis 
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ABSTRACT 

 

Meta-analysis refers to methods for combining results from different studies identifying patterns among study 

results, sources of disagreement among those results and other interesting relationships in the context of multiple studies. 

Publication bias refers to the fact that statistically significant results are more likely to be submitted and published than 

work with null or non-significant results. Combining published studies increases the possibility that the meta-analytic 

output is over optimistic – and biased by publication bias. Existing Techniques for detection of publication bias include: 

Funnel Plot; Begg‟s rank correlation test; Egger‟s linear regression test; Trim and Fill Method and Selection Models; and 

Rosenthal‟s File-drawer NR. 

The aim of the present study is to estimate confidence intervals Rosenthal‟s NR. The reasons are that this method 

is the second most frequent method after funnel plots and it hasn‟t been explored yet in the literature. Rosenthal‟s NR 

answers the question: „How many new studies averaging null result are required to bring the overall treatment effect to 

non-significant?‟ Its rationale sums up as follows: when this number is very high, this indicates low possibility of 

publication bias; when it is low, it indicates presence of publication bias. The formula is nZN
n

i

iR 







 



2

2

1

 , 

where Zi are the normal z scores corresponding to the p-values observed for each study; Zα corresponds to the alpha 

percentage point of the standard normal distribution; and n: number of studies. The existing rule of thumb is applied: 

when NR > 5n+10, there is small likelihood of publication bias (Rosenthal, 1979). 

Rosenthal‟s NR has the following shortcomings which motivate the need for confidence intervals:  

1. Increased variability: if we remove one study (the first for example) NR falls significantly. 

2. There is no hypothesis testing for NR  

3. This existing rule of thumb is considered highly conservative 

The present paper suggests four methods to compute confidence intervals: a Naïve method by substitution; a 

Normal approximation method; Bootstrap; and Jackknife. Simulation experiments, under different number of studies and 

various levels of Rosenthal‟s NR, are presented. Estimates computed are probability coverage, bias, and width. 
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ABSTRACT 

 

Statistics  and computers anxiety is experienced by 80% of students studying Social Sciences (Onwuegbuzie and 

Wilson, 2003). In this paper we aim to find the factors that contribute in feelings of anxiety experienced by Greek 

students studying  Statistics ,Mathematics and Statistical Software packages ,such as SPSS and MS Excel. We analyse 

the results of a survey undertaken between 500 undergraduate Greek students at Technological Educational Institutions 

and at Universities in Athens.  

The questionnaire consists of sections :(a) Uses of computing software packages ,with Cronbach Alfa=0,90. (b) 

factors of statistics anxiety ,with Cronbach Alfa=0,80. We performed an exploratory Factor Analysis and we found the 

following factors wich contribute to Statistics Anxiety : Study of Statistics in the lsst year of High School,type of High 

School attended,Study of Mathematics in the last year of High School,study and applications of Statistics,Examination in 

the Course of Statistics,System of beliefs about Statistics,Attitudes of the teachers of statistics towards their students.The 

above factors explain 54% of the variance in the model. We applied Multinomial Logistic Regression with dependent 

variable : Anxiety during the study of Statistics .The dependent variables were the above factors which we found with the 

technique of Factor Analysis.Results show that the logistic full Model containing all predictors was statistically 

significant with x
2
=396,27,with df=340 and p- value=0,019<0,05 =level of significance. 

The above results indicate that the model was able to distinguish between respondents who reported and did not 

report that they had anxiety when studying for statistics exams. The model as a whole explained between 17.3% (Cox 

and Snell R-Squared) and 19,0% (Nagelkerke R-Squared) of the Variance in Anxiety Status and correctly classified 94% 

of people who had some anxiety when studying Statistics. 

The following three independent variables made a unique statistically significant contribution to the model: 

1. Type of High School(Directed towards Mathematical, Applied or Theoretical Subjects), 2. Study of Statistics in 

the last year of High School, 3. Study of Mathematics in the last year of High School. 

We assessed a model which examines whether statistical anxiety, statistical software efficacy and computer 

attitudes affect perceived ease of use, perceived usefulness and behavioural intentions for using a statistical software. 

This model was the  Technology Acceptance Model (TAM) extension based on Hsu et al(2009). We applied 

Structural Equation Modelling, using SPSS and lisrel packages,with the following results: 

Statistics Anxiety of a student makes intention to use statistical software less likely due to less perceived 

usefulness and less perceived ease of use. 

Positive computer attitudes and Statistical software self-efficacy contribute to perceived usefulness and ease of 

use and ultimately to intention to use Statistical Software packages. 

 

Key words: Statistics Anxiety, Factor Analysis, Multinomial Logistic Regression, Structural Equation Modelling. 
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ABSTRACT 

 

Background: Grounded Theory (GT) is a research methodology predominantly used with qualitative data. The 

purpose of the present study is to critically evaluate the use of GT in inflammatory bowel disease (IBD) studies. 

Methods: A systematic literature review was performed using keywords Grounded Theory and IBD in Pubmed, 

EMBASE and Scopus with no time limits. Assessment of GT was performed using standard criteria suggested by 

Glaser [1] and Charmaz [2]. The application of the following basic principles was examined: simultaneous data 

collection and analysis; construction of analytic codes and categories from data, not from preconceived logically deduced 

hypotheses; use of constant comparative method; advancement of theory development during each step of data collection 

and analysis; memo-writing;sampling aimed toward theory construction (theoretical); Literature review after the core 

category emergence. 

Results: Fifteen studies have used GT investigating patient education, quality of life, experiences with therapeutic 

strategies or coping mechanisms in IBD, providing theories based on emerging categories. About half of all studies have 

applied the basic principles of GT, with the remaining studies being unclear or having not applied them. The most 

reported priniciple was Glaserian selective coding and least reported were memoing, theoretical sampling and the 

achievement of theoretical completeness, while the identification of the core category was unclear in many instances 

(Figure 1). These weaknesses are attributed predominantly to methodological, verification and reporting bias. 

 

 
Figure 1. Summary of Methodological Risk 

 

Conclusions: The main advantage of GT studies remains the generation of theory that can be applied in practice, 

reinforced by the presentation of conceptual prospects for testing new variables in quantitative studies. Overall, the 

contribution of Grounded Theory studies to IBD should be based on more rigorous methodology and aim to challenge 

rather than confirm existing conceptions with the purpose of advancing knowledge in the field. 
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ABSTRACT 

 

This paper aims to describe the dietary behaviour of the different family types (in terms of size and composition) 

in Greece during the period 1957 to 2008. It attempts to highlight the characteristics of the different family types that 

influence the evolution of their food consumption behaviour. Data derived from the Household Budget Surveys (HBS) of 

the Greek Statistical Authority (ELSTAT) and were analyzed with methods of descriptive statistics (SPSS and Excel 

programs). 

The examined period of the study is characterized by the most significant changes observed in the Greek diet over 

time. The study results indicate that the Mediterranean-Greek (traditional) dietary patterns rapidly decline and the 

Western origin, “modern”, industrial ones prevail. The younger and smaller households are the leaders of these changes 

and of the industrialization of dietary behaviour in postwar Greece, while those consisting of elderly people and the large 

families‟ households are classified as more traditional in their dietary behavior. 
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ABSTRACT 

 

The objectives of the paper are two-fold: to describe an exploration and analysis of the nature of processes of 

strategic decision-making in the Libyan commercial banking sector using a qualitative research design; and to compare 

and contrast alternative approaches to studies of decision-making processes in organisations. 

The relative roles of „rationality‟, „intuition‟ and „political behaviour‟ in 5 strategic decisions of very high 

importance were explored in this study by conducting 16 face-to-face interviews with senior decision-makers from 3 

commercial banks. Other observations of decision-making behaviour and documentary information were also recorded. 

This enabled analysis and interpretation of the perceived influence of  `decision importance` on the process, as well as an 

exploration of other key influencing factors on the strategic decision process. 

It was found that rationality is a key factor of the process, and considerable efforts were made by key staff to 

gather and analyse information, as well as engage consultants and seek advice from commercial banks outside Libya. 

This finding appeared to reflect the high importance of the decisions, coupled with the inexperience of the senior 

management group, leading to some anxiety and, as a consequence, risk-reducing activities. The strategic decisions were 

based on analysis, advice and past experience, rather than on personal judgement. None of the banks exhibited strong 

political behaviour in their decision-making processes. Instead there was constructive consultation to make decisions. 

Decision-making was driven by clear decision motives, the importance attached to the decision, and a committed 

effort to minimize uncertainty and risk. Other factors considered were that the decisions were financially rewarding, 

delivered customer satisfaction and employee welfare, as well as being socially acceptable. This finding shows the 

importance of getting all participants involved in the entire decision-making process. It is important that managers take 

note and manage these factors, and the influence they may have on that process.  

Analysis of the data has enabled the development of a model which is consistent with an interpretation that places 

anxiety in the senior management group as the dominant factor driving the adoption of a rational approach to decision–

making, with low intuitive or political activity. Anxiety was derived from the crucial importance of the decisions, the 

relative inexperience of the senior management group n relation to the decisions, and policy pressures from the Central 

Bank of Libya to change and modernise banking methods. The availability of resources and time to the senior group, in a 

generally munificent environment, also encouraged senior staff to adopt rational methods of analysis for decision-

making, and reduce their degree of anxiety. 

The paper reflects on the relative merits of a qualitative approach to studies of decision making process, as 

compared with more positivist, quantitative approaches based on sample surveys. Recent papers which have used a 

survey approach to address the nature of strategic processes are reviewed and compared with the present study. Some 

conclusions regarding the nature of the research questions which may be addressed by the alternative methodologies are 

drawn. 
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ABSTRACT 

 

This study explores the strategy formulation of small and medium enterprises (SMEs) in Greece by examining the 

two principal dimensions of the strategy formulation process, the normative/descriptive dimension and the 

individual/collective dimension. The main purpose was to analyze how strategies are formulated by SMEs while 

confronted with a major economical crisis. 

For the purposes of the study a theoretical model of strategy formulation is proposed and evaluated, drawing upon 

the principles of contingency theory which presumes that there is no exclusive approach to strategy formulation which 

applies likewise to all firms in all circumstances.  

Furthermore, the study examines the role of accounting and financial information on the process of strategy 

formulation by examining the relationship between the adoption of a specific strategy formulation approach and the 

information sources that SMEs use, the extensiveness of accounting information usage and the perceived usefulness of 

accounting information to SME managers. Using semi-structured interviews, it was found that organizational size, 

perceived environmental volatility, the level of technology and specific owner manager characteristics (experience and 

education) can be used to predict SMEs adoption of a specific strategy formulation approach.  

In addition it was identified that accounting information usage is connected with the normative and collective 

strategy formulation approaches. More specific, SMEs which utilize a broad range of information sources, which engage 

in extensive accounting information utilization and which perceive accounting information as very useful are positively 

correlated with the normative and collective approaches of strategy formulation.  

 

Key Words: Accounting information, strategy formulation, SMEs 
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ABSTRACT 

 

In financial time series such as stock returns and exchange rates, it is often met the phenomenon of "volatility 

clustering". To model this financial phenomenon the Autoregressive Conditional Heteroskedasticity (ARCH) model 

(Engle, 1982) and the Stochastic Volatility model (Taylor 1986) have been proposed. For the case of ARCH type model, 

a variety of extensions have been proposed such as the GARCH model (Bollerslev (1986)), EGARCH (Nelson, (1991)), 

etc.; see Francq and Zakoian (2010).  

From the Bayesian perspective, a number of MCMC algorithms have been proposed (Vrontos et al 2001) that 

produce sample from the posterior distribution of the parameters of the models.  However, these algorithms are not easily 

applied, mainly because the full conditional densities of the parameters are not of the known forms.  

In this paper we adopt the methodology of Auxiliary Variable Sampler (Neal (2003), Giakoumatos (2010. 2005), 

Damien et al. (1999)) and we propose MCMC algorithms for the ARCH and GARCH model where all the full 

conditionals are of known form. This has as a result that the proposed algorithms to be easily applied by financial 

practitioners. 

The proposed algorithms are also applied to real world data 
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ABSTRACT 

 

Taking into account how expensive it is to maintain customer loyalty, it is necessary to know which aspects of the 

firm‟s offering are the ones that really deliver value to the customer. This is especially critical for young adults which are 

very vulnerable to competitors‟ propositions. The aim of this paper is to study the relationships between consumer 

perceived value, satisfaction and consumer loyalty in the hi-tech industry including products such as smart phones, 

laptops, notebooks, tablet PCs, and digital cameras, in order to identify which factors are the most important for gaining 

the young adults‟ loyalty. Particularly, we posit that perceived value and satisfaction are important antecedents of loyalty.  

A novel aspect is that we take a multidimensional formative view of perceived value, analysing the effect of each 

dimension individually, which is of great potential utility for both researchers and professionals. More precisely, 

perceived value is decomposed in four dimensions including functional value, monetary value, social value and 

emotional value.  Furthermore, to explain the loyalty behaviour of the consumer, both the attitudinal and the behavioral 

aspects of loyalty were considered, based on the four-stage loyalty framework, where loyalty is structured as customer 

goes through its cognitive, affective, conative and action stages. A personal survey was made of 1100 youngsters, and 

structural equations model were used to test the relationships posited. The result suggests that delivering superior value 

enables a firm to achieve customer satisfaction and retain their customers. In terms of perceived value dimensions 

importance, monetary and emotional value dimensions seems to be the most important factors of perceived product value 

determination, followed by functional and social value dimensions. Implications for practice, study limitations and future 

research are discussed at the end of the study. 

 

Keywords: Customer-perceived value, satisfaction, brand loyalty, attitudinal loyalty, behavioral loyalty, consumer 

behavior, young adults, hi-tech products 
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ABSTRACT 

 

In recent years new technologies are widely used in educational institutions and even in children that are in 

kindergarten or in the early grades of elementary school. These pilot programs are applied to kindergarten and primary 

school students in order to familiarize young students with the new technologies. 

A series of surveys conducted in the past showed different levels of familiarity between the two genders with men 

being keener on new technologies than women. 

The aim of this study is to investigate whether the use of new technologies by children in the early 

ages tends to ensure the diversification between the genders. Research conducted on 418 kindergartens, 

elementary and high school students showed that both boys and girls regard the use of computer as important as playing 

games on it. There is no difference between boys and girls in the prospect of using social networks considering them as 

enjoyable while they regard the use of computers as difficult. 

 

Key words: Genders, Familiarity, New Technology, Pupils. 
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ABSTRACT 

 

The purpose of this paper is to provide substantive evidence upon the importance of specific financial ratios, in an 

overall analysis of financial statements, which can serve as an effective tool for management decision making as well as 

for the constructive decision making of users outside the company. The emphasis of the analysis was directed firstly to 

the evaluation  company‟s liquidity of accounts receivable and inventory, to the evaluation of its external long-term and 

short-term bank financing and secondly on the evaluation of the company‟s return to shareholders Our analysis disclosed 

that  the effective collection of accounts receivable and management of inventory would provide the basis for  

management‟s effectiveness with external financial requirements-short-term and long-term debt which would provide the 

initiatives for management‟s effectiveness in maximizing sales, profits and dividend payout.. 

 

Key words: Accounting, Auditing, Analysis, Ratios, Finance, Business. 
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ABSTRACT 

 

Internal auditing is recognized worldwide as a primary management control tool which serves as a management 

support function. However it is conceivable that the practices and sophistication of internal auditing applied by business 

entities of major industrialized nations would vary considerably to those applied by business entities in the rest of the 

developed world. The primary purpose of this research is to access the primary management needs with regards to 

internal auditing, and to evaluate the internal auditing function as perceived by internal auditors, corporate management 

and other company personnel. As a result of the work performed, informative disclosure is made of the perception of 

internal auditing by management and other business entity personnel as well as disclosure of internal auditing 

experiences regarding sophisticated internal audit pracrices. 
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ABSTRACT 

 

In recent years significant researches have been done to identify what are the determinants of financial 

development. This paper provides new evidence that sheds light on the complex and combined role of institutional 

quality, trade openness and financial liberalisation on banking and stock market development, using data from 44 

economies (of low, middle and high income) during 1985-2007. The economic, political and social dimension of 

institutional quality is investigated, as well as their combined effect with trade openness and financial liberalisation on 

banking sector and capital market development. The dynamic panel data analysis results demonstrate that: i) institutional 

quality can explain international differences in the level of financial development; (ii) relative influence of institutions 

varies across stages of development; and iii) the link between financial development and institutions is more apparent in 

the banking sector. 

 

JEL Classification: G29, F19, K49 

Keywords: Financial development, institutions, trade openness, financial liberalisation, panel data analysis 
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ABSTRACT 

 

Economic crisis undoubtedly affected all economies in the euro zone, with their stock markets to be the primary 

sectors that suffered directly the consequences. In this work our scope is an investigation of the crisis effects to DAX and 

ASE stock indices, since Germany and Greece appear as the strongest and weakest links of the euro zone, respectively. 

At first, we perform an exploratory analysis of the indices along with a comparison of their statistical characteristics 

using daily logarithmic returns from 2000 to 2011.  Next, we investigate the crisis consequences to each market through 

a repetitive application of the Andrew-Zivot test and a subsequent analysis of the disclosed structural breaks. 

Furthermore, our target is to study how crisis affects the efficiency of markets using the concept of long memory and 

variance ratio tests. Bootstrap p-values are calculated for the Lo-MacKinlay variance ratio test statistic, while the R/S 

method is employed to calculate Hurst exponents and reveal whether the crisis changed the efficiency of these two 

markets according to their Long Range Dependence behavior. To strengthen results, a rolling calculation of Hurst 

exponent in conjunction with bootstrap confidence intervals is used to depict the crisis effect on the efficiency of the two 

markets. Lastly, using the ARIMA scheme and Box-Jenkins methodology a study of predictability is performed to check 

afresh the efficiency of markets and decide whether predictions can outperform a constant zero assumption for the 

returns and whether crisis has altered the behavior of the indices. 

 

Keywords: economic crisis, structural breaks, Hurst exponent, Lo-MacKinlay variance-ratio test, bootstrap confidence 

intervals   
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ABSTRACT 

 

The purpose of this paper is to examine the employment of qualitative research methodology within the 

framework of analysis of the way the World Heritage Sites located in the Greek territory are promoted; this is 

outstanding heritage that has been nominated to the World Heritage List of UNESCO used to promote a specific image 

of Greece nationally and internationally. Similar methodology has been followed for the examination of the purposes and 

reasons for the implementation of decisions related to the creation of intercultural relations and networks as well, taking 

Trieste, Italy as an example. The research follows a case study design using multiple measures, such as documents and 

archival anaylsis, interviews and promotional material which comprised the method of enquiry and led to the 

triangulation of gathering of data. Sources of data, the approach to qualitative research, methods of verification of 

research and the role of the researchers are discussed. The aim is to identify topics for the creation of general themes that 

run throughout the data and create patterns for the research under interpretative phenomenological analysis. Then, the 

categorisation of themes under the umbrella of a superordinate theme takes place. Methodological challenges are 

discussed in regard to sampling issues, the management of data, data analysis and validity checks. 

 

Keywords: qualitative research, case study design, interpretative phenomenological analysis, communication 
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ABSTRACT 

 

This paper examines the sustainability of public finances in Greece and the stance of fiscal authorities for the 

period followed the entry in Eurozone. Using a sample of quarterly data, covering the period from 2000:I to 2012:II, we 

estimate a simple fiscal policy feedback rule according to which the primary balance to GDP ratio reacts to the debt 

stabilizing surplus and the output gap. According to this approach, fiscal policy may be characterized as active or 

passive. The results show that the Greek fiscal policy regime after the entry in Eurozone may be classified as active, 

meaning that the public debt is in an unsustainable path. In order to check whether there were periods where the fiscal 

authorities have switched their stance to debt and the economic cycle, especially after the bail-out agreement with the 

IMF and the European Union, we use rolling regressions from 2009:III to the end of our sample. The results clearly show 

that even if the fiscal policy remains active there are signs of improvements.  
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ABSTRACT 

 

Most of the Human Resources Management (HRM) academics and practitioners support that one of the central 

issues of HRM debate is the devolution of HRM to line managers. Line managers have been given primary responsibility 

to bring HRM into life as far as we witness an increase in flat, lean organizations in which LM have direct supervisory 

responsibilities.  

Yet, much of the literature argues that they are not the appropriate individuals for adopting HRM strategy and 

policy and consequently they cannot put them into practice.  

This essay examines the main points of the above argument, trying, in the beginning, to find the reason why line 

managers are unwilling or unable to implement HR practices. HR experts are also under the essay‟s microscope which 

tries to evaluate their role of the HR experts in this issue. What comes next, it suggests ways in which the role of line 

managers in HR involvement can be strengthened, using examples from recruiting, selection, performance management 

and employee involvement and examining both theory and methodology of the reviewed literature.  

 

Key words: Human Resourses Management, Line Managers, Reinforcement, Strategy, Policy, Collaboration, 

Implementation 
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ABSTRACT 

 

The use of Innovation Management Techniques (IMTS) by Greek enterprises on a daily basis is limited, yet very 

helpful according to recent researches, and crucial for enterprises‟ competitiveness. IMTS are thought to be resource 

consuming at the adoption stage, and this is a restraint for small and medium size enterprises.  

On the other hand, information that concern enterprises are diffused by many means (internet, radio, tv etc) daily 

on a rate that they cannot be absorbed, evaluated and utilized for their benefit, competitiveness, profitability and 

innovation attitude. 

This causes a company‟s internal Information Gap (IG). Information Gap Activities (IGA), well established in 

early education systems, can be very helpful for filling this gap between different departments of a company. IMTS are 

well established by EU researchers and they are applicable towards the above mentioned direction.  

The scope of this paper is to reveal the relation between IMTS and IGA and how using IMTS as a standard 

operation for companies and organizations, performance optimization can be easily achieved. 

The pilot study presented in this paper shows that organizations that embodied IMTS in their operations managed 

to bridge the IG that was keeping them behind in terms of competitiveness and changed their attitude towards new 

challenges of the market. 

Furthermore, the use of IMTS has a significant role in other aspects of enterprises‟ activities (such as training new 

employees) leaving more time for the core business of an organization. 
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A NEW ECONOMETRIC APPROACH TO VALUE CASH ACQUISITION BIDS IN A 

REAL OPTIONS STOCHASTIC VOLATILITY FRAMEWORK  
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ABSTRACT 

 

I develop the existing approach to value cash bid offers for acquisition targets as a put option into a stochastic 

volatility framework, employing Heston and Nandi‟s (2000) GARCH model. Likewise I economise on computational 

time,  providing a numerical solution with a closer proximity to reality. Comparing results with the, so far employed, 

Black-Scholes option valuation model I manage to improve reliability, algorithm‟s speed of convergence and 

computational time. Moreover, using a sample of 300 cash offer bids in the U.S. spanning the most recent 15 year period 

I compare the put-stock portfolio‟s with actual stock‟s systematic risk, resolving several uncertainties pertaining to 

existing literature findings. This study improves the understanding and methodology concerning real options valuations 

for cash bid offers and proposes a useful econometric tool for future researchers. 
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ΠΔΡΙΛΗΦΗ 

 

Ζ απνηίκεζε ηεο ηερληθήο απνηειεζκαηηθόηεηαο παξέρεη πιεξνθνξίεο ζηα δηνηθεηηθά ζηειέρε θαη ζηνπο 

ππεπζύλνπο γηα ηε ράξαμε πνιηηηθώλ ζρεηηθά κε ηηο δηαθνξέο ζηελ επίδνζε κεηαμύ ησλ παξαγσγηθώλ κνλάδσλ θαη ηηο 

πξννπηηθέο βειηίσζεο. Ζ παξνύζα εξγαζία απνηηκά ηελ ηερληθή απνηειεζκαηηθόηεηα ηεο ειαηνθνκηθήο παξαγσγήο ζηελ 

Διιάδα θαη δηεξεπλά ηελ επίδξαζε δηαθόξσλ εμσγελώλ παξαγόλησλ ζηελ δηαδηθαζία παξαγσγήο. Γηα ην ζθνπό απηό 

βαζίδεηαη ζε δηαρξνληθά-δηαζηξσκαηηθά δεδνκέλα αγξνηηθώλ εθκεηαιιεύζεσλ παξαγσγήο ειαηνθνκηθώλ πξντόλησλπνπ 

πεξηιακβάλνληαη ζην Γίθηπν Γεσξγηθήο Λνγηζηηθήο Πιεξνθόξεζεο(ΓΗ.ΓΔ.Λ.Π.) θαη ζε εύξσζηνπο εθηηκεηέο. Απηό 

επηηπγράλεηαη ρξεζηκνπνηώληαο πξόζθαηα πιήξσο κε παξακεηξηθά εύξσζηακεξηθάππνδείγκαηα εθηίκεζεο ηνπ νξίνπ 

(ηνλ εθηηκεηή ηάμεο  ) πνπ επηηξέπεη ηελ εηζαγσγή κεηθηώλ (ζπλερώλ θαη δηαθξηηώλ) πεξηβαιινληηθώλ/εμσγελώλ 

κεηαβιεηώλ.  

 

ABSTRACT 

 

The assessment of technical efficiency provides information to managers and to policy makers about differences 

in performance among production units and the potential for improvements. The present work assesses technical 

efficiency of olive production in Greece and examines the effect of several external factors to this agricultural process. 

To this end, it relies on panel data from olive farms included in the Farm Accountancy Data Network (FADN) and on 

robust estimators. This is pursued using recently developed fully non parametric robust partial frontier techniques (the  -

quantile estimator) which allow for the inclusion of mixed (both continuous and discrete) environmental/exogenous 

variables. 

 

KEYWORDS: Nonparametric estimation, conditional efficiency, olive farms 
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ABSTRACT 

 

In the age of information technology, the mere possession of financial resources is no longer the most important 

factor in business success. Information is collected and processed in order to manage customers, products and services 

for the implementation of strategic plans. QRM is a method of improving the production control process. It belongs to 

quantitative methods, and the effects its implementation can be easily seen despite the fact that it is new and many little-

known world markets. 

Major part of the article was dedicated to describe and expose ways of implementing modern (the most recent) 

method of manufacturing management named Quick Response Manufacturing - QRM and POLCA. What is more, 

measurable advantages that can be achieved by a company which uses that method were pointed. QRM concept aims to 

continuously adjust operations to ensuing changes, both internal and external ones. The Quick Response Manufacturing 

concept assures substantial flexibility of response to signals from the market, a possibility of instant response to 

customers‟ needs. 

During the last few years many of the US companies have implemented the QRM strategy, which has given 

astounding results. The typical results were shortening the lead time, lowering product costs, quality improvement of 

delivery realisation as well as better exploitation of materials and a decreased number of corrections. QRM has achieved 

these results owing to detailed management rules, production methods, analysis techniques and tools. 

The POLCA system (Paired-Cell Overlapping Loops of Cards with Authorisation) is an idea of how to control the 

resources flow. It consists of elements of the „pull‟ system (typical in JIT) and „push‟ system (traditional manufacturing 

systems). MRP (Materials resource planning) is, in POLCA system, used only at higher levels and it is not applied in 

manufacturing cells, where the „pull‟ system is used. Innovative content of QRM is the rule of combination of single 

manufacturing cells into pairs and creation of POLCA cards. In QRM these cards, in contrast with KANBAN cards in 

JIT, are not assigned to particular products, however they are assigned to pairs of manufacturing cells. 

The key aspect of QRM is to solve the problem of time reduction between order and delivery. Some of the 

common approaches towards production management look like a set of incoherent definitions, whereas in QRM the 

whole set originates from the same topic. 
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ABSTRACT 

 

In the current paper, we study the stability and the probabilities of bankruptcy of enterprises and banks with 

Monte Carlo non-parametric simulation. We utilize the basic quantities and indicators of the Balance sheet and  Income 

statement. We use real sample  historic data to define normal variability of the magnitudes. Finally we give safe and 

dangerous ranges of capitalization structure, leverage , profitability etc, that result to high probabilities of bankruptcy.  
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ABSTRACT 

 

The sustainability issue has been acknowledged as a universal contemporary challenge within the entirely new, 

unprecedented, irreversible and ever changing global economic, social, cultural and physical today environment. 

Motivated by the economic slowdown, increasing fuel prices and global warming, it has been maintained that the "green 

economy" investments can be the key to business sustainability. Taking into account that freight maritime transport 

represents by far the most popular sector in international commerce and transport, an important research topic is the 

possible contribution of green shipping solutions in the targets and prospects of sustainability.  

In such a context, this paper is engaged with the potential strengthening of modern shipping, in terms of 

differentiation through design and introduction of an innovative alternative of renewable types of energy. Innovative 

green ships from all over the world are presented and a two-fold survey is conducted. The first concerns shipping 

companies and the second the users of shipping services, towards identifying the progress that has been made and the 

consequent enhancement of the competitive position and sustainability of the shipping companies that will show the 

required vision and discipline to value creation and SSCM. 

In retrospect, this paper aims at the provision of useful insights for modern sustainable shipping technology at 

global market level. In view of the undergoing dynamic changes in this field, this work is to be considered as a progress 

report of continuing research, so that constructive discussion and exchange of views can contribute to improve 

sustainability performance in the maritime transport sector.   

 

Key words: Maritime transport (MT); Shipping Logistics (SL); Sustainable Supply Cain Management (SSCM); 

Transport and Logistics (TL); Green ships; Innovation. 
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ABSTRACT 

 

Greece is suffering, after the year 2008, from  a severe economic and fiscal Crisis,with immense Economic,Social 

and Physical Problems. This paper examines the negative consequences on the economic development of Greece of the 

Income Tax n 2012. The equation of the Gross Domestc Product (G.D.P.) ,(G.D.P.=C+I+G+X-M), 

(C=CONSUMPTION, I=INVESTMENT , G=GOVERNMENT PURCHASES, X=EXPORT, M=IMPORT) and the 

variables : wages,personal tax ,are analyzed.The results show that the family income of a large percentage of the Greek 

Population have decreased. The increase of income tax and Value Added Tax (V.A.T.) and the drastic reduction of wages 

and pensions have deteriorated the standards of living of Greek citizens and increased their level of poverty.The 

consumption ,also,decreased as well as the output of the agricultural, industrial and services sectors.Private and State 

investments and government purchases have decreased, too. Furthermore, the unemployment and the closures of 

businesses have increased, too. Government receipts have not increased as it was expected, while the budget deficit and 

the government dept have increased ,as well. The fiscal policy was not efficient. The predictions are gloom for the 

following five years 2012-2017. 
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ABSTRACT 

 

The basic purpose of the agricultural policy is to increase the agricultural product (AP),to accelerate the regional 

economic development,to improve  the farmer‟s income and to contribute to the increase of the Gross Domestic 

Product.(G.D.P.). The results show that Greece produces no sufficient  quantities of  agricultural and food products. 

Hence, the imports of meat have increased by 181087 tons  during the period 1986-2010 and the total quantity of meat 

imports was 432000 tons in 2010. Also, deficits occurred as regards to the other basic food products as sugar,cereal e.t.c. 

Hence, Greece is importing 22 basic food products, spending a total of 2,09 bilion Euro. The farm production is 

not efficient, which results to the increased imports, the increase of regional unemployment and the consequent 

immigration of farmers. 
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ABSTRACT 

 

Nowadays, quality is a subject of intense scientific investigation in the sector of librarianship and information 

services. Libraries always wanted to provide qualitative services to their users. LibQual is a customer satisfaction survey 

used by thousands of academic libraries worldwide and also is the model of quality measurement that we utilized in our 

empirical study. This study aims: (a) to identify the level of knowledge and use of services that are provided by the Greek 

academic libraries, (b) to evaluate these services according user perceptions and c) to utilize the three dimensions 

proposed by the LibQual model (information control, affect of service and library as place) to asses the overall user 

satisfaction when interacting with the library environment.  To carry out the survey we used the quota sampling 

approach. Quota sampling was employed to obtain approximately proportional sized samples of respondents from the 

users of all (21) Greek academic libraries. The final sample is 950 library users. Empirical findings report that users 

know and use more traditional services than the electronic services provided by the Greek academic libraries. Findings 

also revealed that users evaluate high the quality of both traditional and electronic services. Library users are more 

satisfied with the conduct of staff and less satisfied with the library as a place and with the library collection. 

 

Keywords: academic libraries, user satisfaction, service quality, service evaluation. 
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ABSTRACT 

 

Statistical Quality Control is a famous statistical tool used to improve the quality of the products used by our 

society, and the control chart is one of the more common techniques for quality improvement. A Control chart for 

variables contains control limits, which are obtained by using standard estimation techniques. It is possible to assume that 

there exits an auxiliary variable related to variable of interest used to improve the quality of a give product. Assuming 

control chart for variables, we propose to obtain the control limits by using the information provided by an auxiliary 

variable.     

 

Key-words: control chart, quality control, normal distribution, range, regression method    
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ABSTRACT 

 

The aim of this paper is to measure satisfaction using fuzzy logic. The motive is the fact that this field is relatively 

unexplored in the international literature. In this paper, Department of Marketing (of the TEI of Athens) students‟ 

satisfaction with their studies in this Department was investigated. The Total Satisfaction Index was measured. For the 

computation of satisfaction the Fuzzy Least-Squares Regression (FLSR Model) was chosen and used. The satisfaction 

dimensions (criteria) used were the satisfaction with the classes‟ content, class assignments, teaching staff, class 

laboratory part and student‟s satisfaction with his own study effort. Then, specific actions are proposed for Satisfaction 

Index improvement where necessary This research contributes to the assessment of the current situation and proposal 

formulation to the Department for the improvement of the services provided to students so as to increase their 

satisfaction.  

 

Keywords: Fuzzy Logic, multicriteria analysis, student satisfaction 
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ABSTRACT 

 

The municipality, today, is an important and dynamic administrative and institutional entity with upgraded 

features and functions. The primary aim of this research is to investigate and observe phenomena and views related to 

issues concerning Greek municipalities, such as the problems they face and how they tackle them. 

So this study presents the descriptive measures of questions in a questionnaire that was sent to the entire sample of 

Greek municipalities – characterized in this way with considerable heterogeneity - and an attempt is made to locate 

differences as well as similarities between them.  

The questionnaire used to collect data is made up of closed-ended questions. More specifically, the questionnaire 

examined the views of Mayors in each Municipality as regards: (a) the biggest problems faced by the citizens in their 

Municipality, and (b) the biggest personnel problems faced by their Municipality.    

 

Key words: Municipalities, Personnel, Empirical Investigation, Greece 
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ABSTRACT 

 

Missing products from the shelf is highly ranked issue in the management agenda both for the product supplier 

and the retailer. The importance of consumer‟s satisfaction and value mandates that supply chain operations will meet the 

changing consumer‟s demand. The objective having the right product at the right place at the moment that consumer is 

looking for it, is not fully covered as several empirical researches suggest (Anderson et al, 2006; Gruen θαη Corsten, 

2008). In more detail, most of the scholars measured that the Out-Of-Shelf frequency is 5% to 10% of the total products 

merchandized in a store. The problem of products missing from the shelf has been studied from scholars from the areas 

of Consumer Behaviour (Campo et al., 2000) and Inventory Control (Axsäter, 2000). 

The objective of the proposed work is to study a method that prevents products missing from the shelf. In more 

detail the proposed method has been designed in order to discriminate the products that within the next couple of hours 

are more not to be available on the shelf of the store. The proposed method is based on artificial intelligence and 

statistical techniques (Fayyad et al., 2000). Preventing out-of-shelf could be easily understood and studied as a 

classification problem, where the class variable is binary (EXISTS and OOS). The proposed method is supported by an 

information system that monitors product sales every hour and generated predictions regarding the products that will be 

exposed to the Out-Of-Shelf conditions. Therefore it triggers the in-store shelf replenishment process or it could also 

suggest placing an order for the specific product. 

The empirical research has been conducted with real data for six different stores (3 used as pilots and the 

remaining as control) for a limited number of product categories. An information system has also been developed and 

enhanced the proposed method. The empirical results suggested that there are certain cases that the system successfully 

prevented products missing from the shelf.  

 

REFERENCES 

Anderson, E. T.,  Fitzsimons, G. J., & Simester, D., (2006) Measuring and Mitigating the Costs of Stockouts, 

Management Science, Vol.52, No.11, pp. 1751-1763. 

Agrawal, R., Imielinski, T., and Swami, A., (1993) Mining association rules between sets of items in large databases. In 

Proceedings of the 1993 ACM SIGMOD international Conference on Management of Data, Washington, D.C., 

United States, May 25-28, 207-126. 

Axsäter, S., (2000) Exact analysis of continuous review (R,Q) policies in two-echelon inventory systems with compound 

Poisson demand,. Operations Research, Vol.48, No.5, pp. 686-696. 

Campo, K., Gijsbrechts, E., and Nisol, P., (2000). Towards understanding consumer response to stock-outs, Journal of 

Retail, Vol.76, No.2, pp. 219-242. 

Fayyad, U., Piatetsky-Shapiro, G., and Smyth, P., (1996) From Data Mining to knowledge discovery in databases, 

Artificial Intelligence Magazine, Vol. 17, No.3, pp. 37-54. 

Gruen, T., and Corsten, D., (2008) A Comprehensive Guide to Retail Out-of-stock Reduction in the Fast Moving 

Consumer Goods Industry, Published by Grocery Manufacturers of America, Food Marketing Institute, National 

Association of Chain Drug Stores, The Procter & Gamble Company, University of Colorado at Colorado Springs 



3rd International Conference: Quantitative and Qualitative Methodologies in the Economic & Administrative 

Sciences (QMEAS 2013), Athens, Greece, 23-24 May 2013 

 

 

 

 

Page 56 

 

A NOTE ON CORPORATE MERGERS, BUSINESS PERFORMANCE AND THE THEORY 

OF THE FIRM: EVIDENCE FROM GREEK ACQUIRING LISTED FIRMS 
 

 

Michail Pazarskis 

Department of Accounting 

Technological Educational Institute of Serres 

pazarskis@gmail.com 

 

Alexandros Alexandrakis 

Department of Accounting 

Technological Educational Institute of Serres 

alex@teiser.gr 

 

Panagiotis Pantelidis 

Department of Business Administration 

Technological Educational Institute of Serres 

pan@teiser.gr 

 

Panagiotis Serifis 

Department of Business Administration 

Technological Educational Institute of Serres 

panaseris@hotmail.com 

 

 

ABSTRACT 

 

This study examines the success of merger decision in Greece during the last years in accordance with some basic 

issues of the theory of the firm. According to this theory, several research conclusions can be specified, reviewed and 

categorized on a bi-fold basis: the neoclassical theories and the managerial theories. From this point of view, the events 

of mergers and acquisitions (M&As) that have been performed from all merger-involved firms listed on the Athens Stock 

Exchange (ASE) in the period from 2005 to 2007 are evaluated using accounting data (financial ratios); from them, after 

several constraints, the final sample of the study consists from thirty five acquiring Greek firms. The study employs a set 

of sixteen ratios, in order to measure firms‟ post-merger performance and to compare pre- and post-merger performance 

for three years before and after the M&As announcements (with data analysis from 2002 to 2010). Towards the above 

referred analysis from the theory of the firm, the impact of the size of the acquiring firms (according to the ASE 

categorization) to the business performance after the M&As events is evaluated. The results revealed that firstly, mergers 

have not any impact on the post-merger performance of the acquiring firms, and, secondly, concerning the impact of the 

size of the firm, there is evidence that large and medium sized firms presents better relative performance than smaller 

firms and thus, it could signalise that neoclassical theories -and not managerial theories, at least, for the larger firms- 

could be employed to explain these merger decisions of larger firms from this research sample. 

 

Key words: merger, acquisition, performance, size of acquirer, theory of the firm, neoclassical theories, managerial 

theories 
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ABSTRACT 

 

Providing cancer care includes a team of well trained multidisciplinary Health professionals (HPs). This 

qualitative study using semi-structured interviews and thematic analysis, explored the views of HPs on their training 

needs, which may result from their contact with patients with neoplasia, as well as with the carers - families of those 

patients.  In two Large Oncology Hospitals of Athens - Greece (Metaxa – Ag. Anargyroi Hospitals) employing (HPs) 

(medical – nursing staff), seventeen participants (HPs) from the corresponding medical – nursing staff dedicated to 

oncology patients, were recruited during July-August 2011 and were conducted using open- ended questions. The 

transcripts were analyzed thematically.  All (HPs) confirmed their need for further education in all areas such as new 

drugs, new technologies, communication techniques for psychosocial support to patients, carers and health professionals 

themselves, issues concerning the quality of life of oncology patients as well as the need for information training, 

particularly at younger ages. The need to emotionally relieve (HPs) through group meetings also emerged. Some specific 

conclusions were related to learning grief management skills and health economics. Common place was the operation of 

a well-organised interdisciplinary team composed of a doctor, a nurse, a psychologist, a social worker and an 

administrative employee. The research offers a new insight into an old problem and concerns the educational needs of 

HPs. Further education has been recognized as essential for quality home nursing care and this is a common requirement 

from both HPs and oncology patients who are the intended recipient of quality home nursing care.    

 

Keywords: cancer, health professionals, palliative care, carer, interdisciplinary team, home health care, home health care 

services 
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ABSTRACT 

 

The majority of Entrepreneurial Intention studies attempt to foretell  the potential undertaking of entrepreneurial 

action, by people,  who are not in business for themselves. A considerable number of people however, who are already in 

business, can and do think of the possibility of starting a new enterprise, while a fraction of them the so-called “serial 

entrepreneurs”  goes as far as opening several businesses. The purpose of this study is to record these people‟s attitudes 

toward  new venture formation, because, having the experience of self-employment and small business ownership 

differentiates this group from the remaining population, which may be considering a start-up as a move into unchartered 

territory vis-à-vis the experienced  individuals.  

The study is important since it tries to delve into the motivational; dynamics that drive the entrepreneurial 

behavior of small business owners and the self-employed, aiming to help fully tap the potential of this dynamic group 

and assist in the creation of even more value, wealth and new jobs by those individuals. 

The method used in data collection was snowball sampling. Approximately 600 small business owners and self-

employed individuals responded and completed the questionnaire used. The statistical analysis used to test the 

hypotheses was Structural Equation Modeling (SEM).  

The Findings indicate that there is a strong link between the Personal Attraction and Entrepreneurial Intention 

(EI), similar to the literature finding with other types of samples and also a strong relationship between Perceived 

Behavioral Control or Self –Efficacy and (EI). Finally, again as previously found in several studies Social Norms appear 

to affect both directly and indirectly EI. 

 

Key Words: Entrepreneurs, Entrepreneurial  Intention, Theory of Planned Behavior, Structural Equation Modeling, Self-

employed,  Perceived Behavioral Control, Personal Attraction 
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ABSTRACT 

 

The findings of the literature on the predictive power of the Big Five personality model  on academic and training 

success, vary to a large extent, according to several researchers. One of the reasons for the diverging conclusions may be 

attributed to cultural factors. This study makes an attempt to close this research gap as far as Greece is concerned, where 

there appears to be no such published study, involving university students. The purpose of the study is to close this gap, 

and offer both academics and practitioners additional insight in their decisions concerning training and education issues 

such as admissions to college or graduate programs. 

The methodology used in this study, involves the collection of the responses from about 950 university students 

from a population of about 3000, who completed a structured questionnaire, including the variables of the Big Five 

model and the Depended Variables of student performance measured by the student Grade Point Average (GPA), and the 

GPA the student believed she/he deserves. The results will be analyzed with the use of SPSS using confirmatory factor 

analysis, Regression analysis as well as Structural Equation Modeling. The Independent Variables include, extraversion, 

Neuroticism, Openness to experience, Agreeableness and Conscientiousness. Demographic data will also be included in 

the analysis. 

Expected Findings: we expect that in accordance with prior studies on personality and performance ( academic 

and work) we expect academic success to correlate with neuroticism, ( in a negative manner), and with conscientiousness 

as well as openness to experience. Agreeableness and extraversion are not expected to impact on grades. 

The Originality of the study consists in its being the first of its kind in Greece, addressing this issue at the 

university level. With the changes in the education and sociopolitical environment it is expected that the new knowledge 

produced by this study will be helpful to academic institutional recruitment policies. 

Implications: There are serious implications for tertiary education administrations, who can select their 

prospective students based not only on their past ( high-school) performance, but also on the additional information 

provided by the personality tests of the candidates, increasing thus the chance of their completing their studies in a timely 

fashion. Similarly, in the field of training, HR administrators may be helped by selecting the people who will receive 

training so as to return the maximum value for that investment, based on the use of the Big Five Model and the findings 

of the study. 

 

Key Words: Big Five Model, Academic Performance, Training Performance, Training Decisions,  
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ABSTRACT 

 

The efficient management of the early start (front end) in multinational corporations with global operations is 

believed to have the highest leverage for the success of product innovation. Managing the global front end, however, is 

extremely challenging and complex. Surprisingly, there have been no studies to date looking into this area. This study 

addresses this research gap by investigating the stages and processes of the front end within a global fast moving 

consumer (FMCG) context. We employed the globalization and product innovation streams of literature to provide 

insights into the empirical referent of the global front end of product innovation. The research followed a longitudinal 

case study methodology that incorporated a three-year participant observation experience of a leading FMCG 

multinational organization‟s “centers of excellence” in the UK, Netherlands and Italy; collection of company archival 

data, and interviews with internal and external global front end experts. The investigation led to the development of an 

integrative conceptual framework, detailing guidelines for the implementation of the global front end and framing the 

differences between the local and the global front end.  

 

Keywords: Global Product Innovation, Front End, Process Management, Longitudinal Case Research. 
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ABSTRACT 

 

This paper examines the strategies of cooperation and conflict that two dominant local agents adopt in order to 

maximize their payoffs. The methodological tool that is introduced is a signal game that informs the actors about 

potential profits and losses. Two actors participate in the game, namely local government with a high level of 

competences in the field of local entrepreneurship and a local firm that aims to run a new investment project in the 

region.  

Cooperation between two actors emerges into a crucial determinant of local development. The sharing of profits 

that are generated by commonly accepted investment projects and the outputs of spill over effects shapes the strategies of 

actors and impact on their decision making as well. The key element is the integration of individual interests into the 

functions of local economic circuit.  

The game is developed using signals that guarantees payoffs and counterbalance risk and uncertainty. The local 

firm has two options: to run the project into the region of its headquarters or to invest in the neighboring region. The 

crucial factor of its decision making is the institutional capacity of local government to cooperate. Further the basic 

motive of local government to cooperate is the gain that receives via the implementation of investment.  

This demonstrates that in the equilibrium of the game, cooperation is a necessary condition for local development, 

whereas conflict generates economic stagnation. As a sequence: (a) Local actors should adopt strategies that associate 

their utility with the prosperity of the region, (b) Strategies of cooperation reduce the transaction cost for both actors as 

the sharing of profits establish the prerequisites for local growth, (c) Policy implications of local government should 

focus in the modernization of its function in order to attract investment and consecutively to improve local welfare.  

 

Key Words: Cooperation of Local Agents, Signal Game, Local Development; JEL Classification: R11, C71. 

 

INDICATIVE REFERENCES 

Aliprantis D.C. Chakrabarti K.S.(2000), Games and Decision Making, Oxford University Press 
Coase, R.H. (1937), The Nature of the Firm, Economica, 4 (16), 386-405. 

Feiock, R., Park, H.J. (2005), Bargaining, Networks and Institutional Collective Action in Local Economic Development, Paper 

presented at the Annual Meeting of the American Society for Public Administration, 2-5/04/2005. 

Fontini, F. (2003), A Firms-Government Coordination Game under Strategic Uncertainty, Studi Economici, 80 (2) , 73-84. 

Granovetter, M.(1985). Economic Action and Social Structure: The Problem of Embeddedness, American Journal of Sociology, 

91,(3), 481-510 

Gibbons R. (1992), A Primer in Game Theory, Pearson Education Limited 
Hazakis K., Ioannidis P. (2012), Modelling the interaction between firms and institutions in a local context: A game approach, Journal 

of Regional and Socioeconomic Issues, 2, (2), 169-194 

Nash, F. John, 1953, Two Person Cooperation Games, Econometrica 21, (1), 128-140. 

Sarafopoulos, G. (2009), Interaction between student and teacher: An approach based on Game Theory", Proceedings of the Hellenic 

Mathematical Society,563-569. (in Greek). 

Steinacker, A. (2002), The Use of Bargaining Games in Local Development Policy, The Review of Policy Research, 19, (4), 120-153. 

Sullivan, D.M. (2002), Local Governments as Risk Takers and Risk Reducers: An Examination of Business Subsidies and Subsidy 

Controls, Economic Development Quarterly 16, (2), 115-126. 

Williamson, Oliver. 198), The Economics of Organization: The Transaction Cost Approach, The American Journal of Sociology, 87, 

(3), 548-577. 

mailto:gsarafop@ierd.duth.gr
mailto:pioann@ierd.duth.gr


3rd International Conference: Quantitative and Qualitative Methodologies in the Economic & Administrative 

Sciences (QMEAS 2013), Athens, Greece, 23-24 May 2013 

 

 

 

 

Page 64 

 

LOCAL AGENTS’ INTERACTION AS A SIGNAL GAME: LOCAL FIRMS, LOCAL 

GOVERNMENTS AND INVESTMENT PROJECTS. 
 

 

George Sarafopoulos 

Department of International Economic Relations and Development 

Democritus University, Greece  

gsarafop@ierd.duth.gr 

 

Panagiotis G. Ioannidis 

PhD Student, Department of International Economic Relations and Development 

Democritus University, Greece 

pioann@ierd.duth.gr 

 

 

ABSTRACT 
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ABSTRACT 

 

This paper aims to present innovative production practices in agriculture, based on alternative theories of 

economic development that have been built upon empirical observations. These innovative practices have environmental-

ecological characteristics and they refer to two relatively new economic activities in terms of entrepreneurialism: a) 

alternative forms of tourism and b) organic farming, with emphasis on livestock farming. By linking existing theories 

with recent experience, a theoretical model is proposed here which is accompanied with potential relevant applications, 

in an attempt to render the theoretical model useful to the daily entrepreneurial, economic and social reality. 

 

JEL Classification: D40, Q11, Q56.  

Keywords: Alternative forms of tourism, organic livestock farming, economic growth. 
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ABSTRACT 

 

This paper attempts to describe the food consumption patterns during the four seasons of the year in Greece for 

the period 1957 to 2008. Thus, it aims to identify the characteristics of food consumption (animal-vegetable, industrial-

agricultural, at home-away from home) and appreciate their diachronic evolution and changes. The analysis was 

performed using methods of descriptive statistics and data derived from the Household Budget Surveys (all available 

from 1957/58 to 2008) of the Greek Statistical Authority (ELSTAT).  
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ABSTRACT 

 

The aim of this paper is to match multidimensional data analysis methods with knowledge engineering 

technologies, to support marketing decisions in the area of tourism. Informed decisions in marketing planning should in 

general be based on market data available as statistics or on primary surveys launched for this purpose. The challenge 

addressed by the current work is to be able not only to reveal useful information from survey data but also to express the 

analysis results in the form of knowledge, so that they are maintainable, transferable and usable by non-analysts through 

computerized decision support tools. The analysis methods employed include Correspondence Analysis, 

multidimensional Hierarchical Clustering and Discriminant Analysis (Benzecri, 1973, Benzecri, 1992). The analysis 

results are then utilized, firstly by feeding them to a neural network (Simpson, 1990) which is trained to perform 

automatic classification and, secondly by extracting knowledge in the form of rules and expressing this knowledge using 

ontology-based models and rule-based systems (Schreiber, 2008).  

The reported work includes the first results of the three-year project “DANKMAN” funded by the program 

Archimedes III and in particular, the conceptual design of an integrated data analysis and decision support platform for 

the tourist sector and work in progress on the redevelopment of data analysis software components as well as the first 

results of a pilot survey in the field of tourism planning. The starting point for the above project is the data analysis 

software MAD (Karapistolis, 2002), which is a product of the Data Analysis Laboratory of the Department of Marketing, 

ATEITh. This software implements a set of multidimensional statistical methods in the category of explorative factor 

analysis, which have been selected as particularly suited to primary questionnaire-based surveys, since they are effective 

in the analysis of data on qualitative characteristics (Karapistolis, 2008). Another important feature of methods in this 

family, in particular multiple correspondence analysis, is the multivariate treatment of the data through simultaneous 

consideration of multiple categorical variables. The multivariate nature of correspondence analysis can reveal 

relationships that would not be detected in a series of pair-wise comparisons of variables and through the graphical 

display of row and column points in factorial axes, it is possible to detect structural relationships among the variable 

categories and statistical units. It is also worth noting that Correspondence Analysis has highly flexible data 

requirements, as it can be used with frequency data, scales and ratings in heterogeneous datasets and is therefore able to 

consolidate non-uniform data from a wide range of sources (Greenacre, 2007). 

The application area addressed is the tourism sector and in particular to develop decision support tools for 

destination management organizations of Northern Greece. The aim was to analyze survey data from multiple sources 

and formulate rules on trends, characteristics of market segments and competition in relation to the profile of each 

destination. The system would then be able to suggest suitable target market segments by matching the destination profile 

with visitor profiles and information on current trends. By selecting a specific target market, the marketer may also 

receive indications of the destination properties that are missing and are found to be related with better positioning in 

order to increase its competitiveness. 

A pilot survey was conducted in order to show the abilities of the proposed approach and to test the initial 

implementation of the analysis components. The survey was targeted to visitors of Northern Greece and was aimed at 

identifying distinct visitor profiles, capturing the destination image and perceived value and to establishing a relation 

among types of visitors, satisfaction and intention of revisiting. Data were collected through a closed-type questionnaire 

and were coded as a set of categorical and ordinal variables. With the application of Multiple Correspondence Analysis it 

was possible to identify the main classes of visitors and to associate them with specific viewpoints on destination image. 

Using multidimensional cluster analysis on the population sample, visitors were clustered into representative groups. At 
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the next step, a knowledge model was developed, suitable for expressing the analysis results in the form of rules. The 

model consisted of an ontology that contained the necessary vocabulary and a rule-based component that was used to 

formulate sets of association rules expressing the relation among visitor classes and factors of destination image, 

perceived value and satisfaction. The results were reusable knowledge in electronic form consisting of a set of rules 

explaining the attitudes of several types of visitors towards the surveyed destination. 
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ABSTRACT 

 

In the red ocean model competition prevails and resources are spent on weakening each of the parties within a 

market.  With the blue ocean model [5] an uncontested market is created, but it lacks evidence of whether or not this 

market will be sustainable.  A market will be created due to innovation (or any other advantage) but if there is no long-

term viability, it will give birth to a temporary monopoly until the market turns back into a red ocean.  In turn, if it can 

sustain the uncontested market, this will happen because of elevated barriers to entry, which means that a natural 

monopoly has been created and sustainability along with abundance will suffocate within the blue ocean [2, 6]. 

Numerous studies [1, 3, 4] have revealed that competition is able to improve products and/or organizations, while 

lack of it can lead to serious strategic failures.  Innovation (as any comparative or absolute advantage) should be the 

instigator of healthy business strategy and not the seed of monopoly. 

Expanding the above to equity theory, red ocean strategy refers to a quasi-steady equity equilibrium in a market, 

while blue ocean strategy to a static (and sole) output/input equity ratio. 

Equity theory is differentiated and extended to meet the theory of efficient markets [6] and thus equity surplus 

theory is formulated.  It consists of the synergy of extended equity theory and the theory of efficient markets. 

The strategic theory of equity surplus generates uncontested markets and simultaneously is the underlying factor 

of their sustainability.  This is because it is not limited to value surplus (actual or perceived), but it is based in equity 

surplus. 

Healthy competition and efficient benchmarking will become the cornerstone of innovation that will create 

efficient markets through the diversity and abundance of equity surplus.  By extension, competition will not be irrelevant, 

but a determinant parameter of efficiency [7]. 

Especially in markets undergoing crises, said model can constitute a practical asset for effective strategic 

decisions.  Generalizing this principle, a market that contains parties that follow this strategic theory is sine qua non of 

equity surplus. 

 

Keywords: Equity surplus theory, purple sky model, strategic planning, strategic models 
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ABSTRACT 

 

The Likert scale is one of the most widely accepted psychometric response scales.  Consensus regards the scale as 

ordinal and the treatment of data as interval is considered improper.  This paper proves that there are cases that not only 

allow the manipulation of data as interval data but require it. 

With the Likert scale it is often attempted to display the mental process "feeling" and more specifically emotion 

emanating from a cognitive process [2].  The variable is considered to be the "feeling of the respondent" and its 

theoretical range consists of all possible feelings of a person towards a particular stimulus.  This variable is continuous 

[3]. 

For many stimuli there are several parameters that formulate feeling and these parameters are discrete samples of 

feelings.  From these samples a person is asked to extract a mean (weighed or arithmetic, depending on the weighting 

factor of each parameter) and to depict this mean in a particular class (bin).  The feeling of a human is often the result of 

multi-criteria analysis [1] that can be modeled as a practical application of sampling theory. 

Any stimulus over time is capable to shape each parameter (sample) and the average of these parameters will lead 

to the formation of a specific emotion and its intensity.  The value within the class that is given as an answer will be the 

average of averages of samples (of a continuous variable) and will thus follow the central limit theorem. 

Consequently, there are many circumstances where the treatment of data as interval data and not ordinal data 

proves necessary. The specific treatment should be elected in the planning stages of the research study. 

 

Keywords: Likert scale, interval data, ordinal data, statistical treatment, normative analysis 
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ABSTRACT 

 

In 2004 the concept of lovemarks was introduced in marketing science by Kevin Roberts [1]. It aims to extend the 

concept of brands and the development of brand management by creating products that consumers will love and at the 

same time respect. 

The corporate brand can become a lovemark because of the company's products, but as a concept a lovemark in no 

way implies purchase, awareness or loyalty of a particular product.  The corporate brand can become a lovemark over 

time, from the obvious infusion of quality and value in all its activities.  Consequently, it is possible (if not necessary) to 

separate the concepts of lovemarks (which may solely refer to the corporate brand) and brands (products).   

Based on the above, two scales of variables are correlated and data is displayed on the plane (lovemark scale y 

axis and brand awareness-loyalty scale x axis), creating a matrix with four distinct areas that categorize the awareness of 

the product and associate it with feelings that are portrayed for the corporate brand. 

Lovemark Scale: A qualitative or quantitative method can be used to extract the emotions of the sample towards 

the corporate brand.  The creation of three classes is recommended (-1, negative feeling about the company (hatemark), 0 

neutral feelings, +1 lovemark). 

Brand Awareness Scale: It is proposed to create five classes that portray sentiments (and the efficiency of 

advertizing) towards the brand (0 no awareness, 0.25 lacking awareness, 0.5 brand awareness, 0.75 somewhat loyal, 1.00 

brand loyalty). 

Applications of the Model: In its static form, the matrix can portray clusters and patterns of consumer emotions.  

With the initial separation of the concepts of lovemarks and brands and their imminent correlation, clustering of data is 

facilitated and the extraction of efficient strategies for either the corporate brand or for the product (either to two) is 

greatly expedited.  By extension, the company has an advantageous method for the selection of appropriate business and 

marketing strategies.  An examination of the matrix over time transforms it from an imaging into a feedback and 

monitoring method, because it is able to assess the outcome of strategic decisions and how exactly these strategic 

decisions are reflected on the customer base. 

 

Keywords: Lovemark, strategic data mining, brand, branding, brand awareness, brand loyalty, consumer clustering 
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ABSTRACT 

 

The present paper deals with the level of banking customers' satisfaction in Greece and the determination of 

specific components that play an important role in improving it. Generally speaking, the performance of a company is 

closely related to its customers' contentment. Therefore, it is of great interest to investigate the influence of several 

financial or operational aspects of customers' service, such as waiting time in a queue, the amount of service charges or 

the adequacy of branch network. In the present work, we display several results of a statistical analysis based on data 

concerning the Greek banking industry. Demographics, descriptive statistics, hypothesis testing and inferential statistics 

are included, among others, in the outcomes and conclusions of the study.    
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ABSTRACT 

 

This paper examines the existence of a linear or nonlinear interaction between the   Advance/Decline ratio index 

and the returns of the Athens General Index. We investigate the possibility of a nonlinear causality mechanism through 

which the Advance/Decline ratio index (the ratio of the number of shares whose price increased over those that declined) 

may affect the returns of the Athens General Index and vice versa. The statistical evidence derived from linear and 

nonlinear causality tests indicate    that there is indeed a bidirectional nonlinear causality between these two indexes. 

 

Keywords: Advance/Decline ratio index , General Index, Linear and Nonlinear Granger Causality. 
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ABSTRACT 

 

Cronbach‟s reliability alpha coefficient (Cronbach, 1951) was suggested as a measure of a questionnaire‟s internal 

consistency. The term reliability though is due to Spearman (1904), who first said that errors exist even in the non 

sampling cases. He noted that these errors can be estimated by the size of consecutive and repetitive measures. Each 

measurement consists of two elements, the true value of the measurement and the error of the measurement. If the 

measurement is repeated it will yield new values both for the measurement and the error associated with it. The reliability 

is actually the ratio of the true value divided by the observed (through a measurement) value.   

The aim of this paper is to investigate interval estimation of the alpha coefficient. Maydeu-Olivares and Coffman 

(2007) provided an asymptotic distribution-free interval estimation of the alpha coefficient. Koning and Franses (2006) 

suggested a transformation for constructing confidence intervals for the true value of alpha. Padilla et al. examined 

confidence intervals for the alpha coefficient using bootstrap with non normal populations. 

We provide an alternative transformation of the alpha coefficient and construct confidence intervals for the true 

value. In order to do this we employ the asymptotic distribution of the estimate of the coefficient van Zyl et al. (2000). 

Simulation studies are performed to demonstrate our methodology when the data are continuous and when they are 

converted to a Likert scale. A comparison with some present methodologies including the bootstrap methodology is 

presented as well.   

 

Keywords: reliability, Cronbach‟s alpha, transformation, asymptotic normal, delta method, confidence intervals 
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ABSTRACT 

 

Background - Although the number of women pursuing professional careers has grown quite rapidly in the last 

decades, women remain substantially underrepresented in upper-middle and senior management positions while the 

number of female CEOs in large corporations remains extremely low. Quite a number of theories attempting to explain 

this phenomenon appear in the literature, including lack of line experience, inadequate career opportunities, gender 

differences in socialization, the “old boy” network etc.  

Alternative explanations involve gender-role and requisite management characteristics stereotyping by men and 

women. In this respect, seminal is the work of Helen Schein who in 1973 introduced a 92-item Index (Schein‟s 

Descriptive Index) of human personality characteristics that was subsequently used to unveil gender-role and successful 

managers‟ stereotypes; that is, determine genders‟ perceptions of each other and managers with the view to developing 

adequate understanding of perceptual barriers limiting women's progress towards occupying management positions. 

Schein‟s (1973) research proposal was subsequently and up to the present day pursued by a number of researchers in 

quite a multitude of research settings (Brenner et al., 1989; de Pillis et al., 2008; Dodge et al., 1995; Schein et al., 1989; 

Orser 1994; Booysen and Nkomo 2010), albeit predominantly in, considered as egalitarian, protestant societies; despite 

this the pattern of reported results varied considerably.  

Purpose – The purpose of this study is to pursue further the research stream originated by Schein (1973), this time 

on evidence from Greece that, culturally, reportedly stands quite apart from the protestant – egalitarian societies that so 

far have hosted studies reported in the literature. We examine the relationships between gender role stereotypes and 

perceptions of requisite characteristics of managerial personality.  

Design/Methodology/Approach – This study is quantitative in nature. Data was collected through a research 

instrument that was built around Schein‟s Descriptive Index (SDI) in two stages. Stage one was about collecting evidence 

on respondent‟s perceptions of personality characteristics of managers while stage two dealt with collecting evidence on 

respondents‟ own personality characteristics. Questionnaires were administered on-line to two separate samples of 

n1=134 and n2=101 respectively. All items, except demographics, were rated on identical 7-point Likert scales. Intra-

class correlation coefficient (r‟) (Hays, 1963) was used to asses resemblance of stage one and stage two respondents‟ 

responses across the 92 SDI items.  

Results – Data analysis resulted in surprisingly unexpected findings. So much so, that a cultural paradox is 

unveiled. Contrary to, so far, reported in the literature findings on evidence mostly from egalitarian societies, our study 

resulted in findings indicating that: a) perceptions of managers‟ personality characteristic between men and women are 

matching, b) the idea that managers should have masculine characteristics is rejected men and c) no differences between 

men and women exist in relation to identification of own personality characteristics.  

Implications/Limitations – This study‟s findings yield important implications to both academia and practice. In 

relation to academia the study adds to the literature on existing relationships between gender role stereotyping and 

perceptions of managerial personality characteristics. As regards practice the study unveils significant similarity of 

findings across genders leading to the conclusion that widely used terms such as “Think manager – Think male”, “Old 

Boys Club” etc. proved to be meaningless even though Greece is not considered as being among the most egalitarian 

societies in Europe and the world. Limitations of this study are certainly related to: a) drawing evidence from a 

convenience sample and b) surveying through the internet. However, due care was taken so that sampling bias was 

excluded.  
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ABSTRACT 

 

Kazakhstan, as a former member of the Soviet Union, is actively reforming all spheres of economic life, including 

agriculture. Over the last two decades of independence, attempts have been made to develop the agricultural industry of 

the country in line with the realities of modern world development. The paper attempts to highlight some of the results of 

the reform process and to analyze some of the problems of the rural economy. 

The paper examines the reform of the agricultural sector of Kazakhstan after independence in 1991, as well as 

problems and issues that arise during this process.  

During the period of reforms the government of Kazakhstan has repeatedly been taken various measures to 

develop the agricultural sector. Analysis shows these measures do not always lead to expected results. The article 

highlights the problems of agrarian sector of the economy that need to be addressed. Domestic grocery production is 

weak competitive both in foreign and national market due to low level of quality products. Kazakh producers are losing 

much part of the food market due to lack of capacity for processing of agricultural raw materials and to its low quality as 

well as to weak links between farmers and processors. So, diversifying processes are inhibited due to poor technical 

equipment of processing plants and low investment attractiveness of the agrarian economy. 

Development of the rural economy of Kazakhstan devoted a lot of academic literature in Kazakhstan and CIS 

countries. However, in the English-language are hardly to find articles on the problems of Kazakhstan's agricultural 

economy. Meanwhile, Kazakhstan is becoming the object of interest in many Western economists owing to its dynamic 

development and to the role in the development of the Central Asian region and to the desire to reach the first position on 

the Asian continent.  

The study widely used data from official statistics, policy documents and materials of the Department of 

Agriculture published on the website and articles on agrarian issues. The main method of the study is the analysis of a 

time series.   

The paper is organized as follows. First, it is described the background of agrarian economy of Kazakhstan. Next, 

the steps undertaken by Government to improve the agricultural economy considered in article. After that, article showed 

a place of Kazakhstan in regional trade and directions of agricultural specialization. Next, there are the problem taking 

place in the agrarian economy in the process of diversification analyzed and social condition of the village highlighted. In 

the end, the opportunities of the village level of Kazakhstan defined. 

 

Key words: agrarian reform in Kazakhstan, the creditworthiness of agricultural producers, the social sphere of the 

agricultural sector, time series, data. 
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ABSTRACT 

 

Political marketers have realized the significance of new media and have recently began incorporating online tools 

in the elections campaigns they develop. Given the importance of online election campaigns the aim of this paper is to 

develop and validate a multi-dimensional instrument for the measurement of online election campaign engagement of 

young voters during the Greek Parliamentary elections in May 2012. Towards this end and following the framework of 

Churchill (1979) we conducted two studies.  

Forty six items that captured all possible online campaign activities of voters were generated based on prior 

literature review (e.g. Gibson et al., 2010). The first study took place two months prior to the first elections of May 2012. 

A total of 491 responses were obtained from students of a Technological Institute in a Northwestern city of Greece. An 

exploratory factor analysis resulted in a six factor solution, namely: Twitter engagement, Facebook interaction, e-

negative content generation, e-deliberation, e-voluntary expression of interest and e-visiting. Next, a confirmatory factor 

analysis was conducted using Amos 8.0, leading to a 6-factor model composed of 19 items.  

Estimates of the Cronbach‟s alpha coefficient for the six factors ranged from 0.78 to 0.85 indicating a good 

internal reliability. Furthermore, composite reliabilities of all factors exceeded the 0.70 accepted value criterion (Hair et 

al., 1998). Hence, the model showed good convergent validity. Moreover, discriminant validity was ensured as the AVE 

value of each factor was larger than the square of the correlation between the examined factor and the rest of the factors. 

The second study took place one week after the rescheduled Greek Elections of June 2012. In total, 384 students 

responded to the survey. Results of confirmatory factor analysis indicate that the proposed scale showed good fit 

[ρ
2

(133)=593.32, p=0.000, CFI=0.922, TLI=0.900, IFI=0.923, RMR=0.03]. Cronbach‟s alpha values ranged from 0.77 to 

0.91 suggesting good internal consistency. Convergent validity of the scale was established as the standardized 

coefficients for all 19 indicators were significant and ranged from 0.587 to 0.965 while the values of AVE and composite 

reliability ranged from 0.56 to 0.71 and from 0.79 to 0.90 respectively. All square correlations between the six factors 

were lower than each factor‟s AVE, demonstrating discriminant validity. 

The last step in the scale validation process was to establish the criterion validity of the scale by examining its 

association with other related variables such as distrust in new politicians and use of traditional media for political 

information. Results indicate that exposure of voters to traditional campaign tools (i.e. political ads) affects significantly 

and in a positive manner all six online election campaign engagement activities. On the contrary, the level of distrust in 

new politicians influences negatively voters‟ online campaign engagement except the e-voluntary expression of interest 

dimension.  

The study‟s contribution lies in the development and refinement of the 6-factor 19-item model for measuring 

youth electoral online engagement. The study‟s implication for political marketers and communications consultants is 

that traditional and new media tactics should be used in tandem in order to gain the most out of electoral campaigns. 

Specifically, traditional media should be used in order to decrease the levels of political distrust towards new candidates 

and in turn to increase the online engagement of voters.  
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ABSTRACT 

 

These days exchange rates are playing a major role in economy and since most of the economic activities are now 

virtual, forecasting exchange rates will help in making right decision. This study was designed to forecast currency 

exchange rate. Three different techniques were used to process the data for forecasting namely, Artificial Neural Network 

Software (Multilayer Perceptron), Fisher formula for exchange rate, and the Box-Jenkins (ARIMA) model.Based on the 

data set collected during the period of 1996-2011 calculated biweekly for the following five months (January 2012- June 

2012). 

The results showed that the Neural network is more competent with a higher degree of accuracy for forecasting 

currency exchange rate in comparison with the Fisher formula and ARIMA model. 
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ABSTRACT 

 

The article is devoted to one of the most topical issues of the modern economy of Kazakhstan - the problem of an 

effective pricing policy for food products. Under market conditions, the state should not pursue a policy of pricing, but 

should regulate the food market, creating the economic conditions of agricultural production in the right quantities and 

proportions. Price is a means, and not subject to state regulation. State compensates agricultural producers deviation from 

the market price in size needed for their activities at a certain level of profitability. Pricing policy in the agricultural 

sector should be market-based pricing, combined with a reasonable protectionism. The price policy has to assume, first of 

all, tracking dynamics of a number of economic indicators – costs of production, ensuring parity of the prices of means of 

production for agriculture and on agricultural production, and also profitabilities of farms, branches of production and all 

agriculture. According to the economists, one of the main reasons of crisis position of domestic agro-industrial complex 

is the disparity of the prices on industrial and agricultural products.  

Analysis of a sample survey of agricultural producers, presented in the paper reflects the price disparity, formed in 

the agricultural and industrial sectors of the economy. Growth of retail prices for agricultural products is connected not 

only with rise of the prices of an industrial output, but also a considerable gain happens at a stage of realization of 

production in a chain from the producer to the end user that is connected with numerous intermediary links. The domestic 

retail market prices are higher than export prices that show the absence of a marketing and management of the vegetable 

market.  

The contents of article briefly can be characterized as follows: first, the author gives the short description of a 

price situation in domestic market of food production, secondly is carried out the comparative analysis of growth rates of 

prices for products of agricultural producers and an industrial output, pricing process on food production in a chain from 

the producer to the end user is thirdly considered. In article the correlation and regression analysis of the change in price 

of food production from various factors that gave the chance of identification of most significant of them in the course of 

pricing on agricultural production is carried out. 

The contents of article briefly can be characterized as follows: first, the author gives the short description of a 

price situation in domestic market of food production, secondly is carried out the comparative analysis of growth rates of 

prices for products of agricultural producers and an industrial output, pricing process on food production in a chain from 

the producer to the end user is thirdly considered. In article the correlation and regression analysis of the change in price 

of food production is carried out. The analysis gave the chance of identification the most significant of them in the course 

of pricing on agricultural production.  

The conducted research gives the grounds to the author of article to make the conclusion that pricing process on 

domestic agricultural production – the unbalanced chaotic process which practically isn't supervised by authorities that 

leads to rise in price of many kinds of food. At the end of article the main ways of improvement of a pricing policy on 

food production that will allow providing its economic availability to the country population are considered. 
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ABSTRACT 

 

Globalization and changes in the world economy over the last years have raised new challenges for firms and 

industries. As of that the issue of competitiveness has become increasingly important for firms and for governmental 

policy specification. 

Manufacture is the core of a country‟s ability to compete on an international level. Competitiveness can be 

considered at different levels of aggregation: firm, industry and country. Firm level analysis focuses on behaviors and 

performance of firms. 

In the present study we explore the factors that can be related to competitiveness of firms in technology sectors in 

the Greek manufacture and the performance of those firms based on those factors in the last 15 years. The study is based 

on a random sample of 960 firms from the sectors of metallurgy products, machinery, electrical and electronic products, 

electrical appliances and transportation vehicles, for the period 1996-2011, based on firm level financial data. 

Descriptive statistics are used to analyze the financial performance and profile of those firms, as well as 

econometric modeling to determine the critical factors that affect firm competitiveness. 
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The current workshop will present papers which employ qualitative research based on interpretative 

phenomenological analysis, grounded theory, content analysis, ethnography, netnography, case study design, interviews, 

document analysis, focus groups as well as issues of validity and reliability. Examples illustrated will be from different 

European countries and will be associated with the fields of communication, marketing and tourism. 
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ABSTRACT 

 

The purpose of this paper is to examine the employment of qualitative research methodology within the 

framework of analysis of the way the World Heritage Sites located in the Greek territory are promoted; this is 

outstanding heritage that has been nominated to the World Heritage List of UNESCO used to promote a specific image 

of Greece nationally and internationally. Similar methodology has been followed for the examination of the purposes and 

reasons for the implementation of decisions related to the creation of intercultural relations and networks as well, taking 

Trieste, Italy as an example. The research follows a case study design using multiple measures, such as documents and 

archival analysis, interviews and promotional material which comprised the method of enquiry and led to the 

triangulation of gathering of data. Sources of data, the approach to qualitative research, methods of verification of 

research and the role of the researchers are discussed. The aim is to identify topics for the creation of general themes that 

run throughout the data and create patterns for the research under interpretative phenomenological analysis. Then, the 

categorisation of themes under the umbrella of a superordinate theme takes place. Methodological challenges are 

discussed in regard to sampling issues, the management of data, data analysis and validity checks. 

 

Key-words: qualitative research, case study design, interpretative phenomenological analysis, communication 
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ABSTRACT 

 

Grounded theory method (GT) is a systematic methodology in the social sciences involving the discovery of 

theory through the analysis of data. It is mainly used in qualitative research, but is also applicable to quantitative data. 

Grounded theory method is a research method which operates almost in a reverse fashion from traditional social science 

research. Rather than beginning with a hypothesis, the first step is data collection, through a variety of methods. In the 

given paper the author's main subject of inquiry was the answer to the question associated with the Integration 

Foundation, Estonia, which belongs to the non-profit sector, yet governed by the state and more specifically, which is the 

employees' personal role awareness like. Grounded theory‟s methodology contributed to the understanding and 

expectations concerning the goals and content of the employees‟ work, satisfaction and motivation in the context of the 

organisation and how this is connected to their understanding of the role of the organisation in the society. The empirical 

material for the study was gathered by internal communication audit and later qualitative research based on focus groups 

and in-depth interviews. In addition, in some cases the results of the external communication audit were taken into 

consideration. Based on grounded theory, the key points are marked with a series of codes which are extracted from the 

text. The codes are grouped into similar concepts in order to make them more workable. From these concepts, categories 

are formed, which are the basis for the creation of a theory, or a reverse engineered hypothesis. This contradicts the 

traditional model of research, where the researcher chooses a theoretical framework, and only then applies this model to 

the phenomenon to be studied. 
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ABSTRACT 

 

This paper discusses the role of the researcher as a participant observer and reflective practitioner. The paper aims 

to address the benefits and limitations of participant observation offering guidance as to how to manage the challenges of 

this data collection method. The paper draws on the researcher‟s experience as a participant observer of a multinational 

corporation in order to provide insights into the stages, decision-making processes and information flow in the global 

early start (front end) of product innovation. This research followed a longitudinal case study methodology that 

incorporated a three-year participant observation experience; collection of company archival data; interviews with 

internal and external international front end experts. This approach provided a unique opportunity to gather and analyze 

data for the global front end which are normally difficult to obtain as the front end activities are not recorded formally in 

most organizations. The study represents the contribution of an industry practitioner and provides a unique contribution 

into a real-world setting. 

Key-words:  qualitative research, longitudinal case study, participant observation, expert interviews, ACTA interview 

technique 
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ABSTRACT 

 

This research employs a combination of content and semiological analysis taking hotels‟ websites in Attica, 

Greece as a case study. Content analysis is widely used in tourism and management research (Berg, 2004; Neuendorf, 

2002), as it provides rich and in-depth accounts on a wide range of topics. When content analysis combines both the 

descriptive and interpretive approaches, then it is not merely a quantification of qualitative text data (Roller, Mathes, & 

Eckert, 1995); this view is followed in this research combining qualitative and quantitative research methodologies. The 

content analysis applied here, establishes categories within the framework of hotels‟ websites in Athens, in order to 

determine content elements that are most commonly used. More specifically, according to the theoretical background of 

the study, particular emphasis is given to determine the existence of the general website features, such as visual 

appearance, information quality and variety, ease of use, interactivity and personalization and also features from  the 

users‟ point of view (such as online service quality and assessment). The study aims to provide a platform, consisting of a 

set of website characteristics, in order to help tourism marketers in the hotel industry maximize the persuasiveness of 

their websites as significant communication and advertising tools aiming to increase hotels‟ visitation.  
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ABSTRACT 

 

Building marketing strategies without enough information is difficult enough for marketers, but doing it with 

wrong or hidden information is even more difficult. Understanding the difference between what is said and what really 

happens or what consumers even do not know about their behavior makes consumer research more complicated.  

Ethnography is usually linked with sociology or anthropology studies. With the need of understanding the 

experiences, culture and unspoken facets of consumer behavior, widely used qualitative and quantitative research 

techniques might not be the tool that the researcher needs. For this reason, marketing academicians and practitioners 

consider ethnography and netnography (for online research) as a more suitable tool for investigating.  

This paper aims to note the main applications of ethnographical and netnographical marketing studies and make a 

short review of the approach that marketing researchers choose. The study is focused on the conceptual side of the 

ethnographical research used in marketing topics. 
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ABSTRACT 

 

In the business practice, innovations are a significant factor to support execution of the development strategy of 

companies, but also of the whole economy, by enabling renewal of industrial structures or contributing to development of 

new sectors in business activities. Due to the increasing of these phenomena of conversion in the scope of cultural 

patterns according to new requirements of the global economy, they now become one of the basic problems which almost 

all companies all over the world face these days. Company culture is understood as fixed patterns of thinking and 

behaviour of employees, developed by attitudes and behaviour of the management. It permeates the processes of both 

formulating the strategy and executing it. The company which understands its culture may use this knowledge as a source 

of strategic power. The objective of the paper is to present the results of diagnosis of organisational culture in terms of its 

pro-innovativeness. In the first stage of the study, on the basis of the obtained results of descriptive and questionnaire 

studies, the model of organisational culture in each of the companies was produced. The study used descriptive 

observations during a visit in the companies, the results of the analysis of internal documents and interviews with staff 

and managers. The survey used a questionnaire developed by Cameron K.S. and Quinn R.E.  The next stage of the study 

consisted in defining the culture required in the studied entities due to the strategy executed by them. First, the strategy of 

the studied companies was determined, and then the type of desired culture which enables proper execution of the 

strategy. The final stage of the study consisted in indication of directions and areas of changes in the current 

organisational culture. 
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ABSTRACT 

 

Demographics in general  and Education in particular, have been  a point of  disagreement among the students of 

entrepreneurship, in terms of  the extent to which they actually help in predicting Entrepreneurial Intention and Action.  

The purpose of this study  is to illuminate this issue, investigating the intention of Greek self- employed and small 

business owners to add new value and/or to expand their business and the impact of the Intention antecedents, bringing 

into the equation also the impact of education. The  sample of the study consists of 696 entrepreneurs from the 

Metropolitan Athens area. Structural Equation Modeling has been used  in analyzing the data, as it appears to be the most 

appropriate tool in the relevant literature (Linan and Chen, 2009). The results, will highlight the, dircect, indirect or no 

effect of education in the entrepreneurial process. In addition, the relationship between the antecedents of intention with 

intention, will become more lucid, through the retesting of the Theory of Planned Behavior in a rarely studied context, 

that of existing entrepreneurs as opposed to aspiring ones. The study will conclude with proposing several implications 

for practitioners and academics.  
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ABSTRACT 

 

Social Cooperative Enterprises (KoinSEp in Greek) have been established in Greece with the Law 4019 of 2011.  

KoinSEp are categorized in three main types, which are Inclusion, Social Care and Productive Purpose and have to 

register in the Social Economy Registry.  By early 2013 more than 100 KoinSEp have been registered but the distribution 

between the 3 categories has been uneven.  More than 75% were registered as Productive Purpose, just over 20% as 

Social Care and less that 3% as Inclusion.  In order to determine the needs of the emerging sector, the Ministry of Labor 

has distributed a questionnaire to the registered KoinSEp so as to identify the maturity of the business models being 

developed and implemented.  Initial findings indicate that although the majority of the Cooperatives which have 

answered the questionnaire had specific business ideas, they lacked the ability to develop this initial idea into a viable 

business model and an implementable business plan which would include a marketing plan.  These findings justify the 

necessity for the development of support services for social entrepreneurs at Start-up level. 
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ABSTRACT 

 

The only thing certain in economic life is that most of it is conducted into an uncertain environment; that raises a 

question though: what makes individuals to pursue entrepreneurship which engages too much risk for an unsure, or too 

little, return? Entrepreneurs appear to be individuals that would try to make profit even if the odds of achieving their goal 

are really slim; apparently statistics do not seem to affect their decision. Research has shown that people tend to be 

optimistic when a decision is made under uncertainty (Taylor and Brown, 1988) and exhibit overconfidence in judgment 

(DeBondt and Thaler, 1995). Overconfident individuals tend to overestimate their relative ability (Svenson, 1981); 

therefore, their perception about their actions, probabilistically, appears to them to be safer than others that exhibit no 

overconfidence. The fact that entrepreneurs use all their effort and resources in the pursuit of their business endeavors 

may be intuitively inferred as overconfidence. A sample of 2,994 entrepreneurs provides us with interesting research 

findings (Cooper, Woo, and Dunkelberg, 1988): 81% considers their chances of success to be at least 70% and 33% 

believe their chances of success to reach a probability of 100%. In reality, about 75% of new businesses no longer exist 

after five years. What does this really say to us? Is it that entrepreneurs are incapable of seeing the risk or/and measure it, 

or is it that they consciously perceive a different dimension of risk involved in their actions? A more recent study (Wu 

and Knott 2006) showed as a general observation that entrepreneurs are more cautious than most of us would think or 

believe and the belief that entrepreneurs have bigger tolerance for risk is rather unsupported according to the empirical 

findings. Although there are some cases where entrepreneurs appear to be more risk averse than average, still it does not 

prevent them to bear risk. Such finding sounds controversial but in reality it is not. Entrepreneurs seem to set different 

dimensions for uncertainty, thus the oxymoron suggested above actually justifies their actions. Entrepreneurs, believe 

that uncertainty has two dimensions, one, is the well-known, market uncertainty, and two, the uncertainty regarding 

ability. Similar to the majority of people, entrepreneurs detest the market risk but on the other hand they much appreciate 

their own abilities. The element of overconfidence in their ability is the factor that compensates for their dislike of risk. 

Practically any entrepreneurial action is dictated by the level of overconfidence in comparison to the level of risk 

involved. Theoretically as long as overconfidence prevails over market risk, entrepreneurs will have a high probability to 

undertake the projects. The purpose of this paper is to highlight the impact of overconfidence in entrepreneurial behavior.   
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The current workshop will discuss the statistical theory of meta-analysis with application in business, medicine 

and psychology. It will begin with the statistical theory of fixed and random effects models, discuss how to estimate 

heterogeneity and publication bias and it will go on discussing how to perform a systemic review. Finally, the discussion 

of Bayesian meta-analysis will be discussed. 
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The current workshop will discuss the Mediterranean diet and the contemporary patterns of it, the vegetables, the 

dairy products, and the important consequences of this diet to the community health in the context of the today‟s 

economic crisis 
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